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NRA TO STAY, APEM HEARS 





Sparks 


Packard Presents the 120 
Hard’s “One Grand” 
Silence Supreme 
Cars with Wings 
What’s the Future 
-——_eoe- 


By 
Chris Sinsabaugh 





Production Cost 
Would Inerease 
Graham Declares 





Jar 
















By WILLIAM ULLMAN 
Washington, Feb. 15. — 
the|Passage of the Black bill, 
120, has taken place. Mother ana |“ so-called 30-hour week 

ld ai voy | measure, would add so ma- | 


child are doing nicely, thank you, 
and it looks to me as if my no | terially to the costs of pro- 
time at all, the 120 will be walk-| duction that the progress being 
ing. made now in getting men back 
We Paul Prys might be com-| to work would be seriously im- | 
pared with dramatic critics and} paired, it was declared this week 
a new model coming off the| by Robert C. Graham, vice-presi- 
assembly line might be compared| dent of the Graham-Paige Mo- | 
with the first night of a show.| tors Corp., on behalf of the Auto- 
Dramatic critics become hard} mobile Manufacturers’ Assn. be- 
boiled and so do Paul Prys, but| fore a hearing held by a sub- 
so far as we who write automobile | committee of the Senate Judiciary 
stuff are concerned we couldn’t | Committee. 
help but wax enthusiastic over} Graham made a vigorous state- 
the way Packard brought the new 20, Col. 1) 
baby into the world. 
ea * ok 


ACKARD’S “blessed event,” 
production birth of the new 


(Continued on Page 


Estimate Yearly 
NRA Code Cost 
At $41,400,000 


ASSEMBLED for the occasion 
were bankers, big business men, | 
suppliers, and the like, and last} 
but not least Mayor Frank Couz- | 
ens of Detroit, around whom the | 
whole show was built. A brass 
band—the first time I ever have 








heard music at one of these af- Washington, Feb. 15.—The act- 
fairs—lullabied while the blessed| ual cost to industry of adminis- 
eventing was going on. Alvan|tering all NRA codes was indi- 


cated here this week to be ap- 
proximately $41,400,000 a _ year, 
with an average assessment rate 
amounting to not more than 10/65 
of one per cent of the volume of 
sales by coded industries. 

This figure was reported by a 
special accounting unit under Hi- 
ram S. Brown, NRA budget di- 
rector, after an extended analysis 
not only of the code authority 
budgets passed on by — but 


(¢ ontinued on Page 20, Col. 


Macauley, president of Packard, 
presented Mayor Couzens with a 
silver key to what he called De- 
troit’s new industry, sorta revers- 
ing the usual procedure where 
the mayor presents a key to the 
city to the one he is honoring. 
Then the mayor took the wheel, 
the motor turned over and 
Couzens had the honor of driving 
off the assembly line the first 
production job of the 120 series. 

That wasn’t all. After a quick 
inspection of the plant on which 
something like $6,000,000 has been 
spent in equipment for the manu- 
facture of the 120, there was an 
adjournment to the administra- 
tion building for refreshments and 
a snack of lunch. 

ok + * 

WHICH BRINGS UP a wise- 
crack as to the new 120 uttered 
by William Hard, famous radio 
commentator, who nas been in 
town for a week or so preparing 
an article for the Red Book Mag- 
azine on how Detroit has pulled 
itself out of the depression by its 
bootstraps. Hard was given a 
private peep at one of the new 
jobs by Hal Olmsted and was told 
the base price—-$980. Whereupon 
he remarked that 'twas a pity 
that it wasn’t an even thousand. 


Detroit Relief 


Jobs Rise 23 


Detroit, Feb. 15.—Despite an | 
increase of 3 per cent in welfare | 
rolls in 142 large American cities, | 





“Then you could say it was a| Detroit alone among the larger | 
‘one-grand’ car.” cities, decreased its number 12) 
. * per cent, according to figures | 


ACOUSTIC EXPERTS 


are| given out by Harry L. —| 
holding clinics these days in order | federal relief director. 
to still further eliminate noise in Flint, Mich., another manufac- 





the operation. of the modern au- 
tomobile. The industry is getting 


» Col. 1) 


turing center, dependent almost 
entirely upon the automobile in- 
(Continued on Page 3, Col. 5) 


(Continued on Page 12 


AMA Figh 


Solus aie Notes Necessity 
For Clarification of Sec. 7-A 


| (Speci 


Down 12%; Auto |g, 
fied, the National Labor | 


| organizations. 


ts 30-Hr. Week 


APEM Hears Code Story 





Automotive Daily News 
| Meeting in Detroit yesterday, the Automotive Parts and Beutement 
| Manufacturers Inc. discussed plans for the continuation of the parts 
and equipment code. At the speakers’ table, left to right, are: M. C. 
DeWitt, Champion Spark Plug, secretary; C. O. Skinner, secretary 
code authority; C. C. Carlton, Motor Wheel, president, and W. C. 

Hancock, McCord Radiator, treasurer. 





Fisher Union «‘Solves’ 


Riddle of Labor, Wages 


Cleveland, Feb. 15.—A plan in- 1 in- may become a pattern for all 


tended to solve problems of labor, American Federation of Labor 
obsolescence, wages, and work- unions in the automobile indus- 
ing conditions was submitted by try. 


One of the provisions asks that 
when jobs “are created or occur 
in the respective departments, the 
oldest employe laid off shall be 
the first to be re-employed.” 

(C ontinued on Page 3, Col. 


the United Auto Workers’ Federal 
Union to the Fisher Body Corp. 
yesterday. 

Because it was approved by the 
national leaders of the UAWFU, 
local labor leaders believe that it 5) 











ay WIMLAAM ULLMAN Rahn Attacks 
Federal Rule 


Washington, Feb. 15 .— | 
uggesting that section| 

By Auto Board 
Lansing, Mich., Feb. 15.—Aboli- | 


7-A of the National Re-| 
covery Act should be clari- | 
Relations Board this week entered | tion by President Roosevelt of the 
the current controversy between | Federal Automobile Board marked 
the Administration and labor | the close of the Michigan Federa- 
|tion of Labor 
Section 7-A, which guarantees | | ‘Thursday night. 
labor the right to organize, has| Under the plan adopted by the| 
been almost the only subject on| convention the functions of the | 
which the NRA, labor organiza-| Federal Automobile Board would 
tions, and President Roosevelt| be taken over by the National | 
have been in agreement. They | Labor Relations Board. Along 
have all decided that it should | with the opposition to the Auto- 
(Continued on Page 9, Col. 1) (Continued on Page 3, Col. 5) 








| weekly earnings 


convention here |]! 


||| pages 20 and 21, this issue. 





Detroit - Meeting 
Returns Carlton 


1935 President 


Public Parts Code Hearing 
Set for February 27 
At Washington 





By E. M. LUBECK 
Detroit, Feb. 15.—The 
NRA code will be continued 
whether American business 
favors it or not. 


Such is the opinion of 
C. C. Carlton, secretary of Motor 
Wheel Corp., addressed toa 
meeting of several hundred dele- 
gates representing 406 active 
members of the Automotive Parts 
& Equipment Mfrs., Inc., at a 
meeting held here at the Book- 
Cadillac Hotel today. c 

Carlton spoke to the g ‘up of 
his recent trip to Washington 
and close contacts with tHe ad- 
ministration, all of which led him 
to believe, he said, that Wash- 
ington will arrange a continuance 
of the code with an idea to sta- 
bilizing industry and increasing 
employment. 

Carlton also spoke for the in- 
dustry in objecting to the pro- 
posed 30-hour week bill, and de- 
clared it to be too costly to 
manufacturers. 

It was reported that several 
amendments to the code were 
proposed, but will not be given 
out until they have been approved 
by the executive committee. 

The automotive parts and 
equipment industry is making 
strides for industrial recovery, 
according to a report of the 
findings of the code authorities 
in co-operation with the planning 
and research division of the NRA. 

For the four-week period end- 
ing Nov. 17, 1934, the parts and 
equipment industry showed an 
average rate per hour of 59.9 
cents, while all other industries 
showed 59.4 cents. Average 
were reported 


10, Col. 5) 


go 


(Continued on Page 





The Top Ten | 


Passenger Cars 





First Ten in Registrations | 
as Reported in ADN Today | 
1935 1934 
Pos. Make Pos. 
1— 3,495 Ford 2,094— 1 
2— 2,613 Chev. 572— 3 
3— 2,017 Plym. $35— 2 
4— 699 Dodge 348— 4 
— 497 Pont. 179— 6 
6— 356 Huds.* i5— 8 
i— 330 Olds. 38— 9 
h— 317 Buick 213— 5 
9— 287 Stude. 155— 7 
10— 158 Chrys. 31—10 

*Includes Terraplane. 

Total All Makes 
11,327 4,931 


Cumulative table for 11 | 
states, 1935, appears on | 
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President Sees Collective Bargaining Necessity 


Qirrcrniniions 












Says Union Organization 


Should be Voluntary 


By WILLIAM ULLMAN 
Washington, Feb. 15.—In a statement addressed to the 
executive council of the American Federation of Labor, 
President Roosevelt this week urged the necessity of fur- 
thering the principle of collective bargaining, but pointed 
out that union organization must be on a voluntary basis. 
The Chief Executive’s statement followed a round table 
discussion of labor problems with A. F. of L. leaders at 
the White House. He made it clear that while the gov- 


ernment would continue to support the theory of union 
Seranisation, % “can not. co 
course, undertake to compel em- 
ployes and employers to organize.” 


Parts and Equipment Men Gather 








Na 


Automotive Daily News ruvto 
Representatives of 406 parts and equipment manufacturing companies met here yesterday as delegates 
to the convention of the Automotive Parts and Equipment Manufacturers, Inc. at the Book-Cadillac. 


Bye ne 









maximum hours of work be re- 
tained. 


4. That labor have equal rights 
with industry in NRA administra- 
tion and that it be accorded ade- 
quate representation on all code 
boards. 





MN Sitenaiak of COMI D i 
and grievances was presented to Cl Wi Li Sh 
the President by the labor lead- erics Li ton *s are 
ers. They had asked for the con- 
ference following their public de- 
nunciation of the automobile and 


Chicago Dealers 
oint Faeh 





cigarette codes ordered by the 


President. 


The meeting was described as 
by William 
Green, president of the A. F. of 
L., although there was no indica- 
tion that any definite conclusions 


“very satisfactory” 


had been reached or that any- 


thing specific had been done to 
heal the breach between the labor 


group and the Administration. 


In his statement Roosevelt ap- 
pealed for co-operation, declaring 
that “co-operation with labor as 
well as with business is essential 
to the continuation of the pro- 
grams we are working out for a 
more stable and more satisfactory 


industrial life in this country.” 
Answers A. F. of L. 


Referring directly to the A. F. 
of L., which has complained that 


it has uot been cemsulted in some 
recent code making, the Presi- 
dent said 


“No vse can disregard the im- 


portanc e of the Amer Feder- 
of tabu. as one of the 
great and outstanding institu- 


tions of the country. It has been 
my purpose to recognize this in 
every practical and logical way, 
and I have no intention of chang- 


ing my point of view. 


“My impression is that our dif- 
ficulties are found largely in the 
heretofore totally unorganized 
field, both as it affects employers 
In such cases we 


and employes. 
must have patience.” 

In an 
lowing the meeting, 


were in accord. He 


law. 
Conference Helpful 

“We feel 
helpful,” he said. 


face. 
isfactory.” 


In addition to the labor leaders, 
Secretary Perkins and Edward F. 
of 


McGrady, assistant Secretary 
Labor, also were present. 


The federation statement to the 
President opened with assurance 
of co-operation in enforcement of 


the recovery act in agreement 
with the principles of the act. 

“The criticisms which we have 
leveled against the NRA have not 
been at the principles of the act, 
but have been directed toward 
errors of administration, machin- 
ery of administration, procedure 
followed and interpretations made 
by those clothed with administra- 
tive authority,” the statement 
said. 

The labor representatives asked 
the following in connection with 
extension of NRA: 

1. That administration be kept 
a governmental function. 


2. That Section 7-A be retained. 
3. That child labor provisions 
and provisions for establishment 
of minimum rates of pay and 


informal statement fol- 
Green said 
that he believed the point of view 
of the President and that of the 
A. F. of L. on extension of NRA 
added that 
no agreement was reached on the 
request of the labor organization 
that prevailing wages be paid on 
relief jobs under the new works 


the conference was 
“We were able 
to discuss our problems face to 
The meeting was very sat- 


5. That the President shall have 
the right to impose a code upon 
an industry when there is undue 
delay in submitting a code. 


6. That labor have an equal 
right with management to sug- 
gest code amendments. 




























































den, Aurora, IIl., second, and the 
Rev. Bryan B. Blalock, Chicago, 
third. 


Chicago, Feb. 15.—‘“Your car is 
built for safety—drive it sanely.” 
“Safe drivers are life savers.” 
“Give pedestrians a chance—you 
may be walking some day.” 


These slogans in the order 
named were today declared as 
winners among 4,000 submitted 
in the safety slogan and essay 
contest held by the Chicago Au- 


were also selected by the contest 
committee headed by Charles E. 
Gambill. 

Peat’s contribution was chosen 
as best because it most ably tied 
up with the fact that motor car 


While the statement was 
couched in language much more 
temperate than some of the fed- 


eration’s recent critical utter-| tomobile Trade Assn. in conjunc-| manufacturers have gone the 
ances, it nevertheless repeated tion with the annual automobile] limit in providing safety in their 
complaints against alleged fail-| show which ended two weeks ago| product and that the human 


ure of NRA to enforce the pro- 


at the Coliseum. 
visions of Section 7-A. 


Thomas Peat, Chicago, carried 
off first; the Rev. Leon M. Lin- 


element is today the chief factor 
in traffic accidents and their cur- 
tailment. 


January Sales 
For Ford Hit 
75,678 Units 


Dearborn, Mich., Feb. 15.—Do- 


It is said that workers accepted 
with “implicit confidence” guar- 
antees under 7-A. 


Zenith-Detroit 
Now Subsidiary 
Of Bendix Corp. 


South Bend, Ind., Feb. 15.— 
Vincent Bendix, head of the Ben- 
dix Aviation Corp., Wednesday 
announced the addition of the 
Zenith-Detroit Corp. to his group 
of automotive, aircraft, and aero- 
nautical subsidiaries. 

The Detroit firm hereafter will 
be known as the Zenith Carbure- 
tor Co., and operations will be 
continued as before in the Detroit 
plant, Bendix said. 

The executive staff of the Zenith 
company will continue to be 
headed by Victor Heftler, general 
manager, with B. W. Westcott as 
vice-president and assistant gen- 
eral manager assisting him, Ben- 
dix said. The two carburetor 
firms controlled by Bendix will 
function separately, he said, with 
Zenith taking over the distribu- 
tion of Bendix-Stromberg prod- 
ucts in Europe. 


“They joined unions to benefit 
by the legal right extended to 
them only to meet persecution 
and discrimination and even the 
loss of jobs from which their 
meager income came,” the state- 
ment continued. “Shocked and 
disillusioned when the Govern- 
ment did not protect them in the 
exercise of their right to organize 
and bargain collectively, their re- 
sentment has been deep and bit- 
ter and is growing.” 


Retain Section 7-A 


The statement asked that the 
principles of Section 7-A be writ- 
ten into permanent law. 





totaled 75,678 units, an increase of 
110 per cent over deliveries for 
the same month of 1934, it was 
announced today at the home of- 
fices of the Ford Motor Co. 
is the highest total for any Janu- 
ary in the past five years. It also 
exceeds deliveries in the com- 


In connection with relief legis- 
lation, the A. F. of L. asked that 
prevailing wages be paid on relief 
work and that others than per- 
sons on the relief rolls be allowed 
to participate. 


In referring to proposed 30- 
hour week legislation, the feder- 
ation reiterated its stand that the 
NRA has failed to reduce unem- 
ployment. 


Discussing the automobile code, 
the labor executives again ex- 
pressed their criticism of the 
automobile labor board, headed 
by Leo Wolman. They declared 
the labor member of the board 
“completely failed to represent 
labor,” that the board never actu- 
ally ordered the reinstatement of a 
worker discharged for union mem- 
bership, and that the board had 
never announced a plan for pro- 
portional representation of union 
members. 


The President was asked to 
form an automobile relations 
board similar to that in the steel 
industry. 

The statement declared that it 
considered elections ordered by 
the Wolman board as_ without 
authority of law. It declared em- 
ployes opposed the elections, that 
they were held in plants under 
the eyes of employers, and that 
the form of ballot was illegal. 
Answering charges that the elec- 
tions showed the A. F. of L. was 
weak in the automobile industry, 
the union officials declared their 
members had been instructed not 
to vote in the elections, that A. F. 
of L. unions existed in only four 
out of the ten plants in which 
elections were held and that the 
board has avoided holding elec- 
tions in plants in which the fed- 
eration is strong. 


February of last year. 

Deliveries in January this year 
were exceeded in only’ three 
months of 1934. They were April, 
May and June, which are usually 
considered the peak months of 
the Spring selling season. 

Retail deliveries of Ford V-8 
trucks were higher than for any 
January since 1925. 

Present production of Ford V-8 
units is in excess of 5,000 daily. 


Wins Safety Slogan Award 





Chicago Auto Show. A. C. Faeh, newly-elected CATA general man- 
ager, is presenting Peat with the winner’s check. 


Of Safety Slogan Awards ris 


mestic retail deliveries of Ford be 
V-8 cars and trucks for January |p, 


This | tenti 


bined months of January and|q 


eral Manager 





Chicago, Feb. 15.—Returning to 
a post he held from 1930 to 1932, 


Fifteen other prize winners] A. C. Faeh has been named as 


general man- 
ager of the Chi- 
cago Automo- 
we Trade 
Assn., it is just 
announced 
by M. J. Lana- 
han, president. 
Faeh, an as- 
sociation execu- 
tive and show- 
€E 4 5 man of long 
A. C. Faeh experience, has 
just wound up 
his duties as manager of the 1935 
Chicago annual automobile show 
which has received high praise in 
all quarters for its decorative and 
illuminating scheme, as well as 
the innovations for the conveni- 
ence of exhibitors and _ their 
forces. 
During his previous incum- 
ney as general manager, Faeh 
andled a dramatic city-wide 
spring showing of motor cars and 
introduced the first safety lane 
campaign ever staged in Chicago. 
These events gained national at- 
ion and their success caused 
them to be widely copied in other 
cities. 
The appointment of Faeh as the 
ATA general manager has been 
rumored for several months. 


Buick Sales 
For Feb. Up 
28% Over 734 


Flint, Mich., Feb. 15.—Demand 
for new Buicks during the first 
10 days of February was 28 per 
cent ahead of the same period last 
year, according to W. F. Huf- 
stader, general sales manager. 

“Our gain thus far this month 
is substantially ahead of the same 
period last year and continued 
favorable factors affecting retail 
sales. The north, central and 
eastern sections of the country 
promise continued gains as the 
month progresses,” he said. 

“Compared with the first 10 
days of the preceding month, 
Buick retail deliveries in Febru- 
ary have shown an increase of 
33.4 per cent. Sales during Janu- 
ary this year were considerably 
more than January a year ago, 
and the volume on the 1935 cars 
since their introduction in No- 
vember has been consistently 
higher than last year.” 

Hufstader said he expects this 
trend to continue through the first 
quarter with the prospect of even 
greater relative volume as the 
normal spring buying season gets 
under way. “Results thus far 
this year in the southern and far 
western sales regions are indica- 
tive of what may be expected 
during the spring months in the 
important markets of central and 








Thomas Peat (left), Chicago, won first prize in the safety slogan con-| eastern United States,” he said. 
test sponsored by the Chicago Automotive Trade Assn., during the | “In the south and some sections 


of the west, Buick sales quotas 
have been exceeded consistently.” 





“Quality Salesmanship” Key to Pontiac 3-Yr. Plan 


Better Ea rings 
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for All 


Is Goal of New Program 


By CHRIS SINSABAUGH 


Detroit, Feb. 15.—“ 


The more we ship the more orders 
we have on the books for delivery—it seems to me,”’ 


com- 


mented A. W. L. Gilpin as he was handed a slip informing 
him that on Wednesday of this week 831 Pontiacs had 


been shipped to clamoring 


ealers hither and yon over the 


countryside, the best single-day shipment of the 1935 sea- 
son. And as I sat across the desk from the sales manager 
of Pontiac I reminded him of the story of the frog which 


tried to climb out of the well.®— 


Each jump he went up two feet 
but slipped back three. It seemed 
to me to be a swell analogy as 
applied to Pontiac at this particu- 
lar moment. 


Pontiac seems set to make good 
the predictions of Harry Klingler 
and his chief aides of reaching 
the quota of 150,000 cars in 1935. 
The prediction was made at the 
start of the year when the man 
who has just rounded his first 
year in the Pontiac presidential 
chair read the company’s horo- 
scope. As things are going now, 
Salesmanager Gilpin opines that 
by the middle of May the com- 
pany will have made more cars 
than in all of 1934. Which means 
that at least 76,000 units will have 
rolled off the assembly line by 
that time. Why, in February, 
alone, the production should be 
15,000, he holds. 


Saw Record 1935 


When the Klingler regime took 
over the command at Pontiac a 
little more than a year ago the 
new high command started to put 
its house into order in anticipa- 
tion of a year in 1935 that would 
speak for itself. It made two ma- 
jor promises to its dealership. 
First, that it would build a good 
product (and this was said mod- 
estly) and, second, that it would 
not disturb dual dealerships 
where the holders of the fran- 
chises did a good job. As of to- 
day, both these promises have 
been made good. 

Counting noses at Pontiac this 
morning, I couldn’t help but real- 
ize the strength of its high com- 
mand. Klingler, Gilpin, Bath- 
rick and Simpson, respectively 
president, sales manager and two 
assistant sales managers, each 
and every one ranks high as 
marketer of low-priced automo- 
biles—they’re specialists in this. 
Doc Gilpin, chief contact with the 
dealer body, wears service stripes 
that cover 24 years in the indus- 
try. He’s been a salesman himself, 
a dealer and a factory executive, 
so he has a sympathy for the 
dealers and an understanding of 
their problems that perhaps ex- 
plains why the men who retail 
the product listen so attentively 
when Gilpin talks to them. He’s 
been telling them it is a great 
mistake to have too many dealers 
in any one territory or too many 
retail salesmen in any one dealer 
organization. 


Blasts Manpower Theory 

That may sound off key to those 
who continually declare that man 
power is a major need in the sell- 
ing of automobiles, but Gilpin has 
it figured out thusly: 

“A little more than a year ago 
when Klingler and I came to 
Pontiac,” he told me, “one of the 
first things we did was to map 
out a long-range program, which, 
if carried out, should establish 
Pontiac in a position from which 
we could operate as a base. The 
program took the aspect of a 
three-year plan. 

“As a most important part of 
the first year’s policy of that plan 
we made two distinct promises to 
our dealers for 1934. The first 
was to build a good line of cars 
at reasonable prices. Last year 
we went a long way in that re- 
spect, as the popularity and ac- 
ceptance of our single line of 
straight eights and the enthusi- 












astic acceptance we are enjoying 
this year will testify. 

“And by the way of amplifica- 
tion of that promise, let me say 
that during January this year our 
dealers delivered more cars at re- 
tail than during any similar per- 
iod since 1928 and two and a half 
times more than in the same per- 
iod last year. 

“When the present administra- 
tion took over we found that a 
large percentage of our dealers 
were dualed with some other 
lines of cars, and so our second 
promise for 1934 was that as long 
as those dual dealers would give 
Pontiac satisfactory representa- 
tion the set-up would not be dis- 
turbed.” 


And I am told Pontiac has kept 
its word on these two promises 
and has accomplished the pur- 
poses which were set forth as the 
objective of the first three years. 
The high command has a pretty 
definite idea that is said to be 
working out in accordance with a 
plan that promises to give the 
company a place in the sun by 
the end of next year. 


Fewer Men—More Profits 

Then Gilpin swung over to his 
theory that there should be fewer 
and better salesmen instead of 
more salesmen of an _ inferior 
type, quality rather than quan- 
tity. He uses as an example a 
dealer who will sell 290 cars dur- 
ing the year. Assuming that 
there will be two star salesmen 
who will be about equally good, 
he estimates their sales for the 
year at 80 cars each. Two of 
them at 80 cars will total 160. 
Taking these 160 away from the 
total of 290 leaves 130 to be sold 
by the rest of the sales force. 


If the remainder of the sales- 
men average 35 cars each, by sim- 
ple arithmetic four more sales- 
men will be required, making a 
total of six, instead of perhaps 
eight or 10 whom the dealer 
would have to put on under the 
old battle cry of “more men” 
“more man power.” 

One of the hardest nuts to 
crack in the whole dealer part of 
the industry has been the matter 
of salesmen’s compensation. Here, 
it may be, is the answer, accord- 
ing to Gilpin: Not higher com- 
missions, but fewer and better 
salesmen, who will sell more cars, 
make more money and be able to 
own and drive that demonstrator 
without which they should not 
work. 


Cities Reports 
Increased Rate 


In Dealer Orders 


Detroit, Feb. 15.—Shipping or- 
ders for Graham cars are being 
received at a rate nearly four 
times greater than last year, it 
was announced today by F. R. 
Valpey, vice-president of the 
Graham-Paige Motors Corp. 

Shipping orders for February 
are expected to exceed 6,000, 
which will be the biggest Febru- 
ary in five years and the biggest 
month in four years, Valpey said. 

Employment has increased to 
3,200 workers with a total month- 
ly payroll of more than $400,000. 





A. W. L. Gilpin, Pontiac sales chief, aims for quality sales force 
rather than quantity sales force. 


Civic Welcome Extended 
To First Packard «120°’ 


15.—With a/| pletion of the first car in the 
new plant and the assembly line 
now under way, Packard officials 
say the production schedule is 
being met according to plan. In 
the meantime, they added, orders 
for the new cars coming in far 
exceed expectations. 


Detroit, Feb. 
ceremony attended by civic, pro-| 
fessional and industrial leaders | 
of Detroit the first motor car| 
factory added to tne automobile | 
industry in several years was of- | 
ficially put into production Wed- 
nesday. It is the plant in which 
the Packard Motor Car Co. is 
building its new lower priced car, 
the 120. 

The first 120 to leave the new 
factory’s assembly line marked 
the starting of a new major man- 
ufacturing enterprise in Detroit. 
Frank Couzens, mayor of Detroit, 
drove the new car off the line 
with Alvan Macauley, president 
of Packard seated beside him as 
a passenger. 

The 120 plant is said to be 
equipped with the most modern 
automobile manufacturing equip- 
ment in the industry. Practically 
all machinery and other facilities 
throughout the factory are com- 
pletely new. Much of the ma- 
chinery and other equipment was 
designed especially for the new 
factory. Millions of dollars were 
spent in the work. 

It has been announced by 


Plymouth Sales 


Continue Gains 


With 6.4% Rise 


Detroit, Feb. 15.—-Sales and 
shipments of new Plymouth cars 
continued to climb during the 
week ending Feb. 9, H. G. Moock, 
vice-president of the Plymouth 
Motor Corp., said today. 

Moock revealed that retail de- 
liveries for the week were 6,543 
units, an increase of 6.4 per cent 
over the preceding week and a 
gain of 75.4 per cent over the 
same week last year. He said the 
corporation shipped 11,155 cars, 
compared with 6,497 cars in the 
corresponding week of 1934. 

Dealer orders for 1935 Plym- 
ouths already have passed the 
133,000 mark, which is greater 
in March and 4,500 per|than the year’s production for 
With the com- 1932. 








Packard that 2,000 of the new 
cars will be built in February, 
4,000 
month thereafter. 


Greeting the ated 120 





Reversing the usual procedure, Alvan Macauley, president of Pack- 

ard, presents Frank Couzens, mayor of Detroit, with the key to the 

Packard plant at the ceremonies surrounding the completion of the 
first Packard 120 Wednesday. 





Labor Attacks 
Federal Rule 
By Auto Board 


(Continued from Page 1) 
mobile Board, which was passed 
unanimously, the meeting favored 
more than 30 other resolutions 
furthering the cause of organized 
labor. 

Overwhelming disapproval of 
the proposed labor legislation 
marked another highlight of the 
convention. Chief cause for con- 
tention was the suggested elec- 
tion, rather than appointment, of 
the chairmanship of the State 
Board of Labor. Frank B. Wade, 
Flint, retiring president of the 
M. F. of L., has recently been 
named chairman of the state 
board by Governor Fitzgerald. 

Other resolution passed at the 





final session of the convention 
favored the 30-hour week, the 
continued payment of old age 


pensions, an amendment provid- 
ing for a one-house legislature, 
and legal provision for union 
scale wages in all trade classifica- 
tions on all Federal projects. 

William P. Frost, of Detroit, 
was elected president of the State 
Federation, to succeed Wade, who 
was not a candidate for re-elec- 
tion. John Reid, of Lansing, 
volunteer organizer of the A. F. 
of L., was named _§secretary- 
treasurer to replace John Scan- 
nell, of Detroit, who retired be- 
cause of ill health. 

The seven vice-presidents named 
were: Edward Halloran, Flint; 
John Cassin, Port Huron; Emil 
Posner, Detroit; Clifford Beaudin, 
Escanaba; J. Lyle Sage, Battle 
Creek; Frank Atkinson, Lansing; 
John Shepereck, Detroit. Wade 
was ratified as the state organiza- 
tion’s delegate to the American 
Federation of Labor. 


Detroit Relief 
Down 12%; Auto 
Jobs Rise 23% 


(Continued from Page 1) 
dustry, led smaller cities with a 
decrease of 15 per cent. 

According to Hopkins, the en- 
tire decrease can be attributed to 
increased employment in the 
automobile industry. 

Co-incident with this announce- 
ment came figures indicating that 
employment in the automobile in- 
dustry rose 23 per cent in Janu- 
ary. 

The announcement, released by 
the Michigan Department of La- 
bor and Industry, pointed back 
to an increase in December of 19 
per cent. Manufacturing employ- 
ment in the entire state was up 
16 per cent. Total factory pay- 
rolls were $41,548,460 in January, 
against $35,530,952 in December. 


Fisher Union 
Solves Riddle 
Of Labor, Pay 


(Continued fron: Page 1) 

Another section asks that em- 
ployes who have given long and 
faithful service shall be “given 
preference to such light work in 
their line as they may be able to 
do.” 

Asked also is an annual mini- 
mum wage of $1,560 for unskilled 








workers and $1,820 for skilled 
workers. 
Other demands include a 30- 


hour week of five six-hour days, 
time-and-a-half for Saturday 
work, and double time for Sun- 
days. 

Arbitration of all difficulties 
that can not be settled by mutual 
agreement of the company and 
the union is urged, with reinstate- 
ment with full pay for all time 
lost by any employe who may be 
judged to have been unjustly dis- 
charged. 
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(R One sacred pledge we make our friends here and 

now. This publication, God willing and so long as it 

is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 


dissemination of NEWS which is timely, authentic andeof value. 
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Let The States Help, Too 


ITH the season for new model announcements ad- 

vanced to early autumn under the agreement arrived 
at in connection with the extension of the automobile 
manufacturers’ code, much can be done by the several 
states to aid the industry through liberalizing yearly lic- 
ence limitations. To us it seems that much of the benefit, 
if any, to be derived from this new model season change 
may be easily nullified if license laws are not eased to the 
extent that cars purchased in the early fall may be put 
into immediate service on the following year’s plates. 


Licensing periods in the states vary to a considerable 
extent. In many states the new announcement arrange- 
ment will work out better than the January announcement 
dates did in the past. To a great extent, however, the states 
have timed their license periods to coincide with the cal- 
endar year. Under the new set-up, then, it would mean that 
the buyer who purchased a new car in October would be 
called upon to pay a fraction in some cases, but in most 
cases one-half of the annual fee in order to use his car 
during October, November and December. 


We feel that the state associations can do much by 
pointing out to state authorities that advancing the effec- 
tive legal date of the following year’s license plates to 
October would be an incentive to the new car buyer to 
buy during the last quarter of the year and put his car 
immediately into service. The extension of the use of the 
license plate would not cost the state one penny, nor would 
it deprive the state of one penny of its fee. On the other 
hand it would have a tendency to bring license money into 
the state coffers more promptly and would, perhaps, end 
the policy of delaying payment of fees several months 
after the due date—a policy which has grown too popular 
of late years. 


7 00 OvF mee" 





ae * 


The 30-Hour Week Wrangle 

N an effort to cure, by hypodermic methods, all the 

troubles of unemployment which afflict our nation, 

Congress is flirting with Black 30-Hour Week bill. The 

theory behind this measure is, apparently, that a reduc- 

tion in working hours would result in the immediate ab- 

sorption of all unemployed. But Utopia cannot be attained 
by so small an effort. 


To be effective, a reduction in working hours to 30 hours 
a week, would have to be followed or accompanied by an 
increase in hourly rates in order that the weekly family 
income be maintained at least at its present level. This 
then would force an increase in prices in order to cover 
the increased costs. If the hourly rate was not increased 
the 30-hour week would result merely in spreading the 
present available wages more thinly and the net effect 
would be to reduce a greater number of our workers to a 
mere subsistance wage which would further impede re- 
covery. 


Attempted price increases last spring demonstrated be- 
yond doubt that such increases, in the automotive field at 
least, result only in a curtailment of the market. Curtailed 
markets mean curtailed employment and curtailed em- 
ployment, on the Black theory, could be cured only by 
further curtailment of hours. Obviously then, the best 
solution is to permit men to work as many hours as pos- 
sible in order that their surplus earnings may be greater 
and their resultant freer spending create new work for 
those now unemployed. 


FREE 


AIR 


By Cliff Knoble 





ECKLESS driving is seldom 
wreckless. 


fk * ok 


The average motorist isn’t half 
se much interested in how much 
he can raise with his jack as in 
how much jack he can raise. 


* * » 

There is hope, even for the 
fool driver. The lordly oak was 
also once a nut. 

* * * 


Correct inflation 
And ample lubrication, 
Will double the duration 
Of the motorist’s elation 
* 4 a 
Queer Queries 
Dear C. K.: I knocked a hog 
off the road last week and am 
worrying for fear I'll get into 
trouble. What would advise? 


My Good Friend: Don’t worry! 
Any man who kills a road hog 
should promptly call at the near- 
est automobile club and get his 
leather medal. 

* * * 


“A place in the sun” is some- 
thing that is never particularly 
relished by the fellow who has a 
tire to pump up. 

* a ok 

The time for horse sense is 

when your motor “stalls.” 
cS * * 

You may be entitled to the 
right of way. But how in heck 
are you going to convince the 
other fellow before the smash? 

* * * 


Don’t worry about putting too 
high a valuation on yourself. The 
only one who can really check 
your estimate is the fellow who 
is willing to pay your price to 
find out. 


* * * 


The failure of many boob driv- 
ers to learn makes even the worm 
in the steering gear turn. 

* x * 

If you would test your self- 
control, try to stay in line with- 
out cussing or blowing your horn. 

* BS * 


The road to Hell is said to be 
paved with good intentions. How- 
ever, traffic has become so dog- 
gone heavy on that particular 
highway that a more substantial 
material is now sorely needed. 

* ca * 


Another credit to the motor car 
is the fact that it has transformed 
many a run-down farm into a 
country club. 

cd * *~ 
Said Simple Simon 
To the Pie-man, 
“Let me taste your wares.” 
Said the Pie-man 
To Simple Simon, 
“T’m not equipped with spares.’ 
* a * 

In spite of prohibition, alcohol 
is so necessary that every motor- 
ist has to have a little still. 


* eg o* 


There’s no comfort in the 
thought that “there’s always room 
at the top” when you strike a 
bad pump in the road. 


* * * 


When She’s at the Wheel 
a misinterpretation of her “wo- 
man’s rights” is liable to termi- 
nate in her last sad rites. 

ok * a 


ADVERTISING is selling your 
product why you pay for the 
space. PUBLICITY is selling 
your product while someone else 
pays for the space. Poor adver- 
tising, coupled with poor public- 
ity, is every body paying for 
the space, with nobody selling 
anything? 


, 


* * * 


Somehow it’s hard to under- 
stand why a large corporation 
will hire a high-priced, experi- 
enced publicity writer and then 
proceed to tell him what he is to 
write. 





SMA ON + 2-16: 


On the Wrong Side at a Bad Time 











In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


Readers 


are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Pat for the Pink 

Your issue of Feb. 6 of the little 
pink sheet, it seems to me, will have 
done more to sell your paper to an 
increasing number of dealers than 
any one issue I have ever read. 

The inside pages carry very, very 
valuable information, and it is com- 
plete. The back page, or page four, 
carries an equally interesting pic- 
ture, as well as being helpful. 

The front page tells enough of 
the story regarding the new models 
and the dates for announcing them, 
as well as reference to an earlier 
date for automobile shows, and this 
information will be helpful to many 
dealers in the business. 

It has always occurred to me that 
people are quick to criticize and 
complain, but seldom ever give any 
one a pat on the back. The latter 
mentioned thing is something I like 
to do, but only when it can be quite 
sincerely done, as in this case.—C. 
A. Dunham, vice-president The Ohio- 
Buick Co., Cleveland, O. 


Neighborhood Sales 


The writer has just received your 
Review and Reference book issued 
in October of 1934, on page eight 
of which appears the pictures of 
dealers’ neighborhood service sta- 
tions, three of which are Gilmore 
stations leased by the William L. 
Hughson Co., San Francisco. 

That portion of the Lubeck art- 
icle wherein he states that he does 
not know where the idea of a neigh- 
borhood automobile sales and serv- 
ice station emanated impressed me, 
and for the reason that our C. S. 
Beesemyer, vice-president and gen- 
eral manager of our company, two 
years ago last July predicted to the 
writer that the time would come 
when motor cars would be _ sold 
through service station outlets in 
neighborhood areas rather than 
through magnificently appointed 
white elephant display rooms on 
automobile row. 

In joining with this company two 
years ago, I did so after 22 years 
in the motor car business, and the 
thought at that time was that this 
company would build super service 
station sales and display rooms for 
motor car dealers on the coast here 
where we operate. The William L. 
Hughson stations were our maiden 
effort. However since the construc- 


tion of these stations, we have built 





for Ford dealers eight units in 
Southern California, and I under- 
stand six more are to be constructed 
there; we are building two here 
for Ford dealers other than William 
L. Hughson Co., and believe we will 
have completed during the year 
1935 at least 50 setups for Ford 
and other motor car dealers through- 
out California, Oregon and Wash- 
ington. —H. E. Franklin, Gilmore 
Oil Co., San Francisco. 


‘une WOrd in 


edgewise” 


By the Publisher 





Lakeworth, Fla. 


Florida Again this year in this 
SharesIts land where its June 
Sunshine in January car and 

truck sales this time 
of year indicate pretty clearly 


what is going to happen up north 
when the earth tilts far enough 
to give old Sol his chance to de- 
liver. Dealers all up and down 
this gold coast are complaining 
only of slow deliveries. No 
trouble getting rid of the new 
stuff they say but plenty of 
trouble getting the merchandise. 
All of which means, as we pointed 
out in this same column of 
weighty opinion, just a year ago, 
that as Florida goes so goes the 
nation in motor vehicle sales. 
a * a 

PLENTY OF complaint from 
car owners down here who fol- 
lowed religiously the routes laid 
out by automobile clubs only to 
find that they could have saved 
torturous mountain miles by tak- 
ing short cuts. What is wrong 
with our touring service as pro- 
vided by auto clubs and the asso- 
ciation? According to their own 
boasts most of them are in ex- 
cellent financial position. Why 
are they missing their greatest 
opportunity to serve the motor- 
ing public that supports them? 
We would hesitate to think that 


(Continued on Page 8, Col. 1) 
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NEW DESOTO FRANCHISE 
BLANKETS CAR MARKET! 








3 Sensational Cars for De Soto and Plymouth 
Dealers Cover Price Range where 96.7% 


of all Cars are Sold 


Plymouth for Big Volume Market — 
New Airstream De Soto for Low Medium Field— 
Airflow De Soto for Medium Class 


AST MONTH, DeSoto announced its new 

Three-Car Franchise. Records show that 

no other car manufacturer ever blanketed the 
total car market so completely! 





AIRSTREAM 
DE SOTO 


16.3% 






A great many dealers are confined to selling 
one line of cars... some are limited to two. 
Now, DeSoto actually makes it possible for a 
single dealer to blanket the field ...with three 
lines of automobiles! 


Study the chart on the right. It shows. . . in 
simple picture form . . . how all-inclusive the 
1935 De Soto and Plymouth franchise really is. 


PLYMOUTH 
75.6 


Now look at the photographs next to it. 
There are the cars for which 96 out of every 100 
car buyers in America are ready prospects! 

First, there’s the revolutionary new edition 
of Plymouth . . . the car that’s making faster 
progress than any other car on record; then 
the entirely new De Soto... the Airstream... 
the aero-dynamic value in the popular price 
range; and finally the Airflow De Soto, the 
exclusive luxury car in the medium price field. 


ALL BUT A SMALL PORTION of the entire automo- 
bile market is covered by the De Soto franchise. 


able automobiles. But under the wider scope of 
De Soto’s new Three-Car Franchise, there’s an 
even greater volume to be obtained in 1935! 


Send for Details Now! 


If you’re interested in making the next twelve 
months the most successful in your business 
experience ... write for complete facts about 
the new 1935 De Soto and Plymouth franchise 
to the General Sales Manager, De Soto Divi- 
sion, Chrysler Corporation, Detroit. 


Consider how you would corner your local 
car market with these three great cars under 
your roof... each the finest car at its price that 
Chrysler Motors has ever produced. 

Remember that with Airflow De Soto and 
Plymouth alone, De Soto dealers broke all pre- 
vious sales records in 1934. Actually, they sold 
more than 105,000 cars. 


That’s a lot of automobiles . . . a lot of profit- 


DESOTO and PLYMOUTH 


DE SOTO MOTOR CORPORATION, DETROIT, MICH. 








NEW 1935 PLYMOUTH 





82 H. P. ENGINE with 15% greater economy. All- 
steel body. Hydraulic Brakes. Floating Power. 
Redistribution of Weight. Six body models in 
prices from $565 to $685 f. 0. b. factory, Detroit. 


NEW 1935 AIRSTREAM DE SOTO 





93 H. P. ENGINE. Safety-steel body and frame. 
Independent front springs. Hydraulic Brakes. 
Floating Power. Redistribution of Weight. Six 
body models from $695 to $825 f. 0. b. factory. 


NEW 1935 AIRFLOW DE SOTO 





100 H. P. ENGINE. Unit frame and all-steel body | 
of girder construction. Hydraulic Brakes. Float- | 
ing Power. Redistribution of Weight. Three 
body models all priced at $1195 f. 0. b. factory. 
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Jan. San Antonio Sales 
Greatest in Four Years 


San Antonio, Tex., Feb. 15.— | 
New car and truck sales for 
January surpassed those for the 
same period for the past four 
years, and give every evidence 
of surpassing those of 1930 and 
1929. 


Dealers are enthusiastic over 
the outlook for a good year, and 
with general business conditions 
showing continued improvement, 
especially among the building 
trades, 1935 should be a banner 
year. Sales totaled 554 passenger 
cars and 112 trucks for a total 
of 666 units. Individual sales 
according to makes, were as fol- 
lows: 

Auburn, 4; Buick, 22; Chevro- 
let, 123 (and 49 trucks); Chrys- 
ler, 2; De Soto, 1; Dodge, 15 (and 
2 trucks); Federal Truck, 2; Ford, 
243 (and 47 trucks); Graham, 2; 
GMC Truck, 2; Hudson, 5; Hupp, 





2; IHC Truck, 9; LaFayette, 2; 
LaSalle, 2; Nash, 1; Oldsmobile, 
26; Pierce-Arrow, 3; Plymouth, 
37; Pontiac, 18; Studebaker, 25 
(and 1 truck), and Terraplane, 21. 


Total sales for previous years 
are: 1930, 731; 1931, 571; 1932, 
321; 1933, 410; and, 1934, 324. 

“Lack of deliveries prevented 
us having a banner month,” 
Frank M. Gillespie, of Herpel- 
Gillespie, Ford dealers, stated. “As 
it was, January was the biggest 
month in the history of our busi- 
ness, and with the factory rapidly 
catching up with orders, we an- 
ticipate an excellent month in 
February. At this time there has 
been practically no letup in sales 
nor in buying interest. In our 
sales, we notice a marked im- 
provement in credit conditions, 
and better than 60 per cent of 





A Live Question for Car Manufacturers 


HOW MANY OF YOUR DISTRIBUTORS 
AND DEALERS ARE INCREASING SALES BY 


? 


Most of them will tell you:—‘‘Motor row 
selling is out.”” How then can they meet 
their quotas for 1935? One thing is sure .. . 
they must have more prospects, they must 
make more contacts, they must get more 
motorists coming to them for service. 

Alert dealers are doing it through neigh- 
borhood selling. And there is evidence a 
plenty which points to the success of this 
new method. By the modernizing of old 
stations or the building of complete new 
establishments these dealers have gained 
the following advantages! Their sparkling, 
colorful porcelain enamel stations have 
24-HOUR SALES APPEAL. Through the 
sale of oil and gas, accessories and repairs, 
new prospects are contacted every day, 
every hour. Getting acquainted with more 
motorists sells more cars. 

The success of a neighborhood station 
depends to a large extent upon the design, 
the choice of materials and the methods of 
construction. Experience is essential. And 
this is why both manufacturers and dealers 
have turned to Austin for expert co- 
operation. 

For the car manufacturer, Austin offers a 
special promotion plan which will definitely 
step up the dealers sales. It includes effec- 
tive cooperation with distributors. Without 
obligation Austin engineers will gladly 
present facts and figures. There are extra 
advantages in the building of ten or more 
stations at a time. There are Austin Offices 
in every section of the country ready to 
assist in every possible way. 








SERVICE STATION DIVISION 


THE AUSTIN COMPANY 


Engineers and Builders 
National Headquarters 
16112 Euclid Ave., 
Cleveland, O. 







THE 
AUSTIN METHOD 
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EIGHBORHOOD SELLING 














Offices in Principal Cities 


2842 West Grand Bivd. 





























our sales this past month were 
for cash.” 

“We are looking forward into 
1935 with a great deal of confi- 


| THE INQUIRING REPORTER 





dence and optimism,” Frank A. meme 
Winerich, president of Winerich . ‘ 
Motor Sales Co., distributor for Today Ss Question 





Studebaker, Auburn, and Pierce- 
Arrow, remarked. “There is a 
greater attitude of confidence on 
the part of the public that is last- 
ing. Heretofore this has been 
more or less a bouyed-up hope, 
but the spirit of the public today 
is one which is indicative of good 
business. This will do much in 
bringing about more buying and 
a return to regular buying.” 
“The month of January was 
one of the best Januarys we have 
had in some time,” E. C. Spires, 
sales manager for San Antonio 
Buick Co., declared. ‘During the 
month we delivered 22 Buicks 
and 26 Oldsmobiles, which is good 
for two cars in the medium-priced 
group. We have noted a greater 
buying interest on the part of the 
public, and less sales resistance 
which points to a very good year 


-— ser 





Do you approve the plan included in the automobile makers’ 
code for announcing 1936 cars in the period from Sept. 1 
to Nov. 30, with the first public showing held in New 
York late in October? Will this affect your 1935 
sales volume? 








Roy A. Potts, Ray Tennes Motor Co., Ford, Chicago: “In my opin- 
ion, the best plan for introducing new models is to bring them out 
on the basis of anticipated buying demand. This cannot be so well 


obtained in early fall. Introducing new models at the New York 
show as in the past is all right, but Chicago should continue as a 
national show center. 

“The present plan has its advantages also from the standpoint of 
the used car market. In other words, there should be no accumula- 
tion of used cars in dealers’ stocks in the fall when the demand for 
used cars comes in the spring. Fifty per cent of the new and used 
car business is done during the months of March, April and May.” 


* * * 


Newton Owen, sales manager, Warren Boyd Co., Northern Califor- 
nia and Nevada Hupmobile distributor, San Francisco, Calif.: “It is 
not practical. The automobile-buying public is not automobile con- 
scious in the fall or winter. It is a doubtful experiment. The idea 
of bringing out new models throughout the entire industry at one 
time is sound. But it should be done in August. The agricultural 
people know what their crops will be and, especially here in Califor- 
nia, many have harvested and received their money. The weather is 
good and there is no Christmas buying in the offing. In my opinion 
the ideal time for announcing new models is midsummer and they 
should all be brought out at the same time. The plan will not affect 
our 1935 volume materially.” 

+ * Ed 

E. S. Armistead, general manager, D. C. Black Co., Ford, Atlanta, 
Ga.: “I am not in favor of the plan. We would prefer having the 
cars announced in December and shown in January. The fall of the 
year is our best business period and an announcement at that time 
would break into our fall sales. Such a plan would cut down our 
1935 sales.” 

ok * * 

N. A. Hendrickson, Community Motors, Inc., Pontiac, Chicago: “I 
approve introduction of the new cars in October, with shows starting 
around Dec. 1, and with Chicago as well as New York remaining the 
chief show cities. The effect upon the public in holding off buying in 
the late summer should be more than offset by the stimulus to busi- 
ness created by the new car announcements and the shows. Right 
now, we and others in the trade are oversold, and in some instances 
the factories will not be able to catch up until summer. The fall 
announcements should correct that situation. Furthermore, we must 
remember that by bringing out new models in the fall, factories can 
take care of those sections first where demand is heaviest at the 
time they can better handle the spring demand in the northern metro- 
politan areas, which at this time of year are at least 10 per cent 
ahead of the rural sections.” 

Ea * * 


B. V. Stodghill, general manager, John Smith Co., Chevrolet, At- 
lanta, Ga.: “The plan is O. K. and we approve of it. It will help the 
dealers out during that three-month period of non-profit selling. This 
plan would smooth out sales over the entire year. Our 1935 sales 
volume will not be affected.” 

* * * 

George S. Daniels, vice-president, Daniels-Wells Inc., Pontiac, Oak- 
land, Calif.: “Yes, it’s a good thing, especially for the dealers out 
here on the west coast. When the factories bring out the new models 
in January the west coast dealers are forced to go through some of 
the best part of the buying season without automobiles. The buying 
season comes earlier out here and when a dealer has to go through 
three or four months without cars, while the factory is stocking the 
dealers of the country, the buying period has pretty well passed 
before he gets under way. If the factories stock their dealers in the 
dull season they will be all set when the buying commences and the 
western dealers will be able to get cars when they need them most. 
Also this plan will stabilize employment in the automotive manufac- 
turing centers of the east and make for better economic conditions 
throughout the country. It will be a good thing for the dealers of 
the south, where the peak months come in the fall, and for us out 
here on the coast, where business falls off in the autumn, the intro- 
duction of new models in the dull period will affect our 1935 sales 
volume favorably by creating some business at a time when it is 
most needed.” 


Pe ee F 


* * * 


Carl Hajee, Auburn Chicago Co., Chicago: “The proposed plan of 
new model introductions may affect factory and dealer sales possibil- 
ities adversely this year, since people will hesitate during the summer 
months through knowing that new models are coming shortly there- 
after. However, after this year, the experiment should prove suc- 
cessful.” 

* * * 

Phil Davis, Chrysler and Plymouth, Oakland, Calif.: “I am not in 
favor of the idea. As soon as the public learns about the plan we 
will go into a starvation period—with the buyer waiting for the new 
models. It will be just another excuse for not buying and they are 
always looking for excuses. Then, too, we will be confronted with 
another liquidation period, right in the middle of our 1935 sales cam- 
paign. We have just gone through one and that should be enough 
for one year. I would like to see them bring out new models every 
two years. We are not in the business of selling automobiles, but 
are trading automobiles. The meat of the cocoanut is the used car. 
If we get new models in the fall and take in used cars in the fall, 
what’s going to be the answer when we carry those used cars over 
into 1936? The dealer will have to stand the depreciation, and a lot 
of dealers will wake up to the fact that used cars are a poor substi- 
tute for cash in the bank.” 

+ * a 

George M. Couch, general manager, Packard, Atlanta, Ga.: “We 
are not in favor of any plan whereby all manufacturers are com- 
pelled to announce and show new cars at the same time. Even now 
the public waits for discount models. Under the proposed plan our 
spring and summer business would be cut as the public waited for 
discount cars. Over a long period of time everybody’s toes would be 
stepped on. It is problematical whether our sales for 1935 would be 
affected. We cannot say.” 


Detroit, Michigan 
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132 miles per gallon. 
No oil between changes. 
186,000 miles on one fleet of 12. 
Service, $250. 


secon 


A General Motirs Product + + + Body by Fisher 


~BUICK ror BETTER TAXI SERVICE 


The amazing records quoted above prove that Customers enjoy the unapproached comfort of Buick’s 
the newest Buick—Series 40—will equal and Knee-Action gliding ride, with balanced weight and 
even surpass those sturdy Buicks which for springing, ride stabilizer and large air-cushion tires... 


years have been rolling up their 200,000 to 300,000 eco- plus the safety of the finest brakes available, of road 


nomical miles in taxicab service. stability and of safety glass equipment throughout. 


Buick’s valve-in-head straight-eight engine is a regular From now on, more and more of the taxicabs you see 


; ; : a wi sar the Buick name >. 
miser on gas and oil—yet a marvel in performance. Buick’s © the streets will bear the Buick nameplate 


Twenty-five beautiful models—four wheelbase lengths—four popular price 
groups, from $795 to $2175, list prices at Flint, Michigan. Prices subject to 
ty, its quality, mean the strength and long life which change without notice. Special equipment extra. Favorable G. M. A.C. terms. 


keep cabs on the streets. Buick’s torque-tube drive and Yu aX 4 
% eo 


unchallenged dependability, its staunch build and stabili- 


sealed chassis insure a sound, tight cab, and materially FOR 1935 


reduce operation and upkeep costs. bP po pe. 


WHEN a8 7 TF B&R AUTOMOBILES ARE B UIL alias BU Es WiLL... BUILD THEM 
— Fe . 
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New York, Feb. 15.—General 
Motors plans a program of ex- 
pansion in a comparatively new 
industry, the manufacture of Die- 
sel-electric railway equipment, 
and has taken an option for the 
purchase of property near Chi- 
cago where it expects to proceed 
immediately, through its subsid- 
iary, the Electro-Motive Corp., 
with the construction of a new 
Diesel locomotive manufacturing 
plant, it was announced by Alfred 
P. Sloan jr., president of General 
Motors Corp. 

For 13 years the Electro-Mo- 
tive Corp. has been active in sup- 
plying railroad equipment. During 
the recent expansion in the de- 
mand particularly for Diesel-elec- 
tric locomotives it has been nec- 
essary to sublet portions of this 
construction work to plants not 
operated by General Motors. It 
has not been possible through 
this method to handle the in- 
creased business _ satisfactorily. | 
Accordingly it has been decided | 
to center the manufacture of | 
Diesel-electric locomotives in a| 
new and modern plant near Chi- 
cago. 

“In making this move,” said) 
Sloan, “we are prompted by the | 
belief that perhaps the most im- 
portant need looking to recovery 
in this country is the entrance of 
private initiative and capital into | 
new fields of development. Gen- 
eral Motors is demonstrating its 
faith in the possibilities of the | 
future. The operation of our new | 
plant will provide increasing op- | 
portunities for employment, and 
its construction will expand work | 
in the building and allied trades 
during the next few months.” 





«a word in 
edgewise” 


(Continued from Page 4) 
certain routes and certain hotels | 
are recommended which happen | 
to contribute more generously to | 
the advertising rackets which | 
some of them still tolerate. But 
who can answer this riddle 
There is only one best shortest | 
road between two cities. Why is| 
that route not specified until a| 
better one is found? Why are) 
hotels classed A, B, and C, and}! 
why are they recommended when 
they will not guarantee fixed | 
prices to the motor club mem- | 
bers. The manufacturer and the 
dealer alike are interested in in- | 
creasing the total miles of motor 
travel each year and ADN is go- 
ing to make it part of its new 
business in this year 1935 to find 
the answer to these questions. 

* * cd 

WE HOPE our readers will 
keep in mind that we have in 
preparation the second Review | 
and Reference Book to be pub- | 
lished, according to present plans, 
in late March. The first book 
made such a hit that we are ex- | 
tending ourselves to the goal of 
making this the “World Almanac” 
of the business. You can help 
by suggesting items you found 
missing from the first book. 
Please give us a hand.—G. M. §&.| 


Dodge Names Newbold | 
Regional Truck Head | 


New York, Feb. 15.—Frank J. | 
Timmens, manager of the New 
York region of Dodge Brothers 
Corp., announces the appointment 
of E. E. Newbold to the position | 
of regional truck manager. 

Newbold’s chief function will be 
to aid dealers in obtaining their 
share of the additional business) 
that is rapidly developing in the 
commercial car and truck mar- 
kets of the New York region. 

Appointed Receiver 

Jackson, Mich., Feb. 15.—Creigh- 
ton W. Ryerson, president of Ryer- 
son & Haynes, Inc., was recently ap- 
pointed the receiver for the Auto- 
motive Fan Bearing Co. Ryerson 
says that the company will continue | 
in operation with its present force 
of about 100 men. The company 
manufacturers automotive fans and 
mufflers. 





| 
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GM Makes Plans to Expand 


Diesel Engine Facilities 


Diesel engines for the Electro- 
Motive Corp. will continue to be 
supplied by the Winton Engine 
Corp., a subsidiary of General 
Motors, from its Cleveland plant. 
Winton is supplying engines for 
a number of locomotives now in 
the course of construction. 

During the life of this relatively 
new industry, approximately $50,- 
000,000 in equipment of this type 
has been placed in service, of 
which a large percentage was 
built or powered by the Electro- 
Motive Corp., it is said. The or- 
ganization became a _ subsidiary 
of General Motors in 1930. Elec- 
tro-Motive Corp. has been ope- 
rated in conjunction with Win- 
ton for a short time, but its ope- 
rations in the future will be as a 
separate organization. 

The construction of the first 
unit will begin immediately and 
it is expected that the plant will 
be operating by August of this 
year. 


5-Yr. Old Cars | 
Prove Popular 


In Used Sales 


St. Louis, Mo., Feb. 15. — The 
five-year-old used automobile, | 
1929 model, was the one that re- 
ceived the greatest number of 
sales in 1934, according to a 
compilation of statistics by the 
National Automobile Dealers 
Assn. completed the past week, | 
F. W. A. Vesper, president, an- 
nounces. The automobile of 1929 | 
constituted 26.22 per cent of all 
sales of used cars last year, the | 
survey shows. The 1934 used 
car, the one that was resold and | 
not the new ones, constituted 
only 1.21 per cent of the total | 
sales. As the years retrograded | 
the percentage of sales for each | 
respective year increased until} 
1928, when the percentage}! 
dropped to 14.72. 


The 1933 model was next low 
to 1934, with 11.03 percentage of 
all sales. The 1932 model held | 





| shown by the survey, 


the place of 12.09 per cent; 1931 
was 16.32; and 1930 was 18.41. 
The dollar volume percentages 
however, 
are in an almost directly oppo- 
site direction from that of sales 
volume. The 1934 used car con- 
stituted only 3.12 per cent of the 
total dollar volume, obviously be- 
cause comparatively few 


| changed hands, but the 1933 used 


car constituted 22.14 per cent of 
tne dollar volume. The 1932 used 
car dropped to 18.68 per cent of 
the dollar volume, and odd as it 
may seem, the 1931 came up to 
18.85 per cent. The 1929 and 
1930 used cars ran a close race, 
the 1930 having 15.93 per cent of 
the dollar volume, and the 1929 
15.35 per cent. 


Elect Officers 


Alliance, O., Feb. 15.—Three new 
officers were named by stockholders 
of the Alliance Machine Co. at its 
recent annual meeting. They were 
H. A. Fennerty, vice-president and 
assistant treasurer; R. J. Harry, 
general manager, and R. R. Stuckey, 
production engineer. W. H. Purcell 
was re-elected president and M. S. 
Milbourne, secretary and treasurer. 
All directors were re-elected. 


Briggs Boosts 


Employment to 


All - Time Peak 


Detroit, Feb. 15.—Detroit plants 
of the Briggs Manufacturing Co. 
are operating at near capacity 
with a force of 29,000 workers, it 
was announced today by W. P. 
Brown, general manager and as- 
sistant to the president. This is 
an all-time high record. 


Expanding activity of the auto- 
motive industry and the increas- 
ing demand for automobile bodies 
has made it necessary for the 
company to add 6,500 men to its 
working forces during January, it 
was stated. Briggs has six plants 
in Detroit. 

The company is considering the 
opening of a new plant which will 
be devoted to the mass produc- 
tion of plumbing ware which 
Briggs has been developing in the 
last two years. It has not been 
definitely announced at what date 
the company plans to enter this 
new field. 
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remain in the new NRA law 
without change. 

“There is perhaps ground for 
genuine disagreement as to its 
meaning,” the labor board said in 
reference to the section in its 
semi-annual report to the Presi- 
dent. “This should be clarified.” 

The board, in its outspoken re- 
port, declared that it is powerless 
to enforce its own decisions. It 
pointed out that the only courses 
open to it were recommendations 
to NRA that the Blue Eagle of 
offenders be withdrawn, or sub- 
mission of facts to the Attorney 
General for prosecution. 

“In many instances, however, 
the loss of the Blue Eagle has 
little practical effect,” the board 
added. 

In reviewing its work of the six 
months ended Jan. 9, the board 
declared that of 68 cases requir- 
ing compliance, compliance had 


been obtained in only 17. It 
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Labor Board Notes Need 
Of Clarifying Sec. 7-A 


(Continued from Page 1) 


pointed out that the Blue Eagle 
was removed in 24 cases in which 
compliance was not obtained. 

The board recommended that 
“the setting up of separate in- 
dustrial boards with authority to 
handle 7-A cases should not be 
encouraged.” 

It pointed out that there are 
only two boards handling such 
cases set up by codes. These are 
the bituminous coal labor board 
and the newspaper industrial 
board. President Roosevelt re- 
cently requested the National La- 
bor Relations Board not to as- 
sume jurisdiction in cases arising 
under the newspaper code but to 
leave this to the newspaper in- 
dustrial board. Five other similar 
boards have been set up, four, 
including the automobile labor 
board, by presidential order, and 
one, the petroleum board, by order 
of Secretary Ickes. 

The report of the board, which 


is headed by Francis Biddle, de- 
fended the right of majority rule 
by employes, a rule to permit a 
majority of employes to select 
spokesmen representing all em- 
ployes in a given plant. 

“Majority rule,” the board said, 
“is the keystone of any sound, 
workable system of industrial re- 
lationship by collective bargain- 
ing.” 

Meanwhile, labor organizations 
continued their fight for legisla- 
tion for a 30-hour week in indus- 


try. In this, the unions still are 
in disagreement with the Ad- 
ministration, in spite of peace 


overtures. 


In opposition to the 30-hour 
proposal, James A. Emery, gen- 
eral counsel of the National Assn. 
of Manufacturers, entered a 
strong protest before the Senate 
Judiciary Committee. 

The proposal, he said, “demol- 
ishes the entire structure of NRA, 
puts no machinery in its place, 
throws into confusion and chaos 
all working agreements, all code 
structures, all bargaining arrange- 
ments, which have been worked 
out through 48 codes in two 
years.” 








MR. AUTOMOBILE DEALER, 
INSTEAD OF AUTOMOBILES 


You’d never think of showing a fountain pen without a point. People 


expect a point as an original part of the pen. No matter how obliging 


you offered to be about sending to the factory for the exact kind of 


point they prefer, they wouldn’t wait. That’s the way it is with Safety 
Glass. People expect it ALL-AROUND. If you can’t supply it, without 


delay, you run a grave risk of losing the sale to a competitor who can. 


That’s why it is vitally important to have cars on your floor, ready for 


delivery, with Safety Glass in all the windows. It is the deciding factor 


in many a sale. Make sure that your orders to the factory specify Safety 


Glass ALL-AROUND. Libbey-Owens-Ford Glass Company, Toledo, O. 


P.S5 


No extra profit in providing points in pens, of course. But there is an 


@ extra profit in providing Safety Glass All-Around. Don’t overlook that. 


LIBBEY: OWENS:FORD 





SAFETY GLASS 
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New York, Feb. 15.— Overseas 
sales of General Motors cars and 
trucks from all sources in Janu- 
ary totaled 19,167 units, an in- 
crease of 86 per cent over the cor- 
responding month of 1934, and 
the highest January sales ever 
recorded. 

The figures cover the products 
of the corporation’s American, 
Canadian, English and German 
factories sold outside of U. S. and 
Canada. American-source sales 
alone in these overseas markets, 
including Chevrolet, Pontiac, Olds- 
mobile, Buick, LaSalle and Cad- 





illac vehicles, showed an increase | 


of 123 per cent over a year ago, 
with heaviest gains recorded in 
the South American, Far Eastern, 
Australasian and South African 
markets. Recovery in these areas 
is extensive, and has more than 
compensated for.the sluggishness 
in evidence in several western 
Suropean countries where auto- 
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J anuary Overseas 


Sales at Record Mark 


motive consumption generally re- 
mains at a low level. 


The American motor car has 
regained a substantial proportion 
of the losses it sustained in the 
world’s export markets during the 
depression years 1930-1932. The 
trend of total volume first turned 
upward in March, 1933, and has 
continued uninterruptedly during 
each of the 22 succeeding months 
despite the tariff barriers, quotas 
and exchange restrictions which 
still prevail. 


‘Belgian Tire Industry 


Adopts Practice Code 


Washington, Feb. 15.—The tire 
industry of Belgium which has 
been somewhat demoralized as 
the result of excessive competi- 
tion is expected to appreciably 
improve in the current year as 
a result of the adoption of a 
code of fair practices, according 
to a report from Thomas L. 
Hughes, U. S. commercial attache 
at Brussels. 

During the past few years, the 
report states, several attempts 
have been made to effect an or- 
ganization of tire dealers and im- 
porters to regulate prices and 
eliminate trade abuses, but until 
recently little success had been 
achieved in this direction. 


‘Parts Group Admits 


Five to Membership 


Detroit, Feb. 15.—New members 
who have been added to member- 
ship of the National Standard 
Parts Assn. recently include W. 
H. Bovey & Son, York, Neb., Kap- 
lan Brothers, Waterbury, Conn., 
MacKenzie Auto Equipment, 
Pocatello, Idaho, Markworth Gear 


Co., Portland, Ore., and Sturte- 
vant’s Auto Parts, Van Nuys, 
Calif. 


Automotive Electric Supply, 
Ltd., Johannesburg, South Africa, 
has been added to the member- 
ship list as overseas associate 


jobber. 





Coming Events 


FEBRUARY 


(0-23—Denver, Col. Denver Automobile Dealers 
Assn., Annual Automobile Show, Muni- 
cipal Auditorium. 

14-17—Madison, Whe. Madison Automobile 
Show. Fuller & Johnson Bldg. 

16-23—Old Pointe Comfort, Va. Pennsylvania 
Automotive Trades Assn. Automobile 
Show. Chamberlain Hotel. 

(7-20—Cedar Rapids, ta. Automobile Show. 
Pla-Mor Ballroom. 

(8-23—Bethiehem, Pa. Bethlehem Auto Trades 
Assn., Automobile Show, Coliseum. 

20—Toronto, Can. SAE Dinner, Royal York’ 
Hotel. 

21-22—Eau Claire, Wis. Automobile Show. 

22-24—Merrill, Wis. Automobile Show. 

25-Mar. 3—Canton, 0. Automobile 
Klein-Heffelman-Zollar Bldg. 

23-27—Evansville, Ind. Automobile Show. 

26-Mar. 2—Deadwood, 8. D. Black Hills Aute- 
mobile Show. Deadwood Audorium. 


Show. 


26-Mar. |—Casper, Wyo. Casper Automobile 
Dealers’ Assn. Annual Automobile Show, 
Arkeon Dance Academy. 
MARCH 


6-9—Knoxville, Tenn, Automobile Show. 
9-16—Bridgeport, Conn. Automobile Show, 
9-16—Minneapolis, Minn. Minneapolis Auto 
Trade Assn., Northwest Automobile 
Show, Minneapolis Auditorium. 
15-24—Geneva, Switzerland. Twelfth Interna- 
tional Automobile Show, Palais dee 
Expositions. 
16-23—Fort Worth, 
Show. 
6-23—Mankato, Minn, 


Tex. Annual Automobile 


Mankato Auto Dealers 


Assn., Annual Automobile Show. Ar- 
mory. 

'7-19—New Orleans, La. Automobile Show, 
auspices Times - Picayune, Municipal 
Auditorium. 

APRIL 


22—New York, N. Y. American Chemical 


Society, Semi-annual Meeting. 
22-26—Chicago, Ill. Illinois Automotive Assn., 
Maintenance Show 
MAY 
29—San Diego, Calif. California Pacifie 


International Exposition. 


JUNE 


16-20—White Sulphur Springs, W. Va. 
Summer Meeting, The Greenbrier. 


SAB 




















January Business Index 
Shows Distributed Gains 


Detroit, Feb. 15.—January gains 
smaller 


in business, although 
than in December, continued well- 
distributed throughout U. S., ac- 
cording to the monthly survey of 
147 trading areas conducted by 
Brooke, Smith & French, Inc. 

The national index figure 
reached 33 per cent below normal. 

“Higher factory output stimu- 
lated activity in the industrial 
center,” says the report. “Agri- 
cultural communities dropped 
slightly from the high levels they 
had previously reached. Of the 
larger centers Chicago, Philadel- 





ains| Abilene, Birmingham, Buffalo, 
Charleston, W. Va., Chicago, 
Columbia, S. C., Detroit, Fort 
Wayne, Green Bay, Huntington, 
Lansing, Lincoln, Little Rock, 
Manchester, Minneapolis, Okla- 
homa City, Philadelphia, Phoenix, | 
Salt Lake City, San Antonio, Ta- 
coma, Tampa, Tulsa, Wichita and 
Williamsport. 

Closest to normal 
were these areas: 

Albany, Augusta, Austin, Bak- 
ersfield, Bangor, Billings, Boise, 
Charleston, W. Va., Charlotte, 
Cheyenne, Columbia, S. C., Col- 


in January 
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Makers to Aid 
Parts Men In 
Buying Program 





Chicago, Feb. 15. — Interest 
among manufacturers has been 
enlisted by Automotive Distribu- 
tors, Inc., in the co-operative 
buying program among jobbers 
for which the corporation was 
organized, it was made known 
today following a meeting earlier 
in the week by the executive 
committee. The two-days_ ses- 
sions were held Monday and 
Tuesday at the Stevens Hotel. 

Consideration was given to pro- 
posals from several manufactur- 
ers, it is stated, and selections 
of their merchandise have been 
available to members of Auto- 
motive Distributors, Inc. 

It was also announced that the 
committee has received reports 
showing further additions to 
membership, interpreted as indi- 
cating the constantly wider ap- 
peal the company is making as 
an agency enabling members to 
deal to the best possible advan- 
tage in meeting present mer- 
chandising conditions. 


Pontiac January Sales 


at Retail Near Record 


Pontiac, Mich., Feb. 15.—Pon- 
tiac made one of the best records 
in its history locally, when in Jan- 
uary it finished third in registra- 
tions in Wayne county, tied for 
first with Ford in the city of Pon- 
tiac and finished fourth in Toledo. 

The Wayne county January de- 
liveries were equal to one-fourth 
of Pontiac’s business in the 


years Detroit editor of the Chil- 
ton Co., publishers of Automobile 


the me { —Rimension 






th Dimension 


The News of Automotive Advertising 





C 


OMPREHENSIVE highway beautification programs 
are expected to be launched in several states as a 


result of the recent decision of the Supreme Court of 
Massachusetts upholding the right of that state to regu- 
late outdoor advertising within the “public view,” even on 


private property, according 
Association. 


to the American Automobile 


Among the grounds on which the court upheld the regu- 


latory powers of the state in con-©— 


trolling highway advertising are 


traffic safety, maintenance of 
property values in_ residential 
areas, preservation of scenic 


grandeur, pleasurable travel, and 
the securing of maximum benefits 
from public parks. 

Chief among the contentions of 
the outdoor advertising compan- 
ies is whether or not the state can 
prescribe the uses to which a man 
may put his own land. 

Commenting upon the differ- 
ence between outdoor signs and 
radio and magazine advertising, 
it was pointed out that the trav- 
eler cannot avoid seeing bill- 
boards, whereas he can turn off 
his radio or ignore the advertis- 
ing page. 

It is expected that if the decis- 
ion is upheld by the Supreme 
Court of the United States, it will 


affect greatly the future of 
American highways. 

* * * 
Athel F. Denham, for eight 


phia and Detroit made notable} umbus, O., Denver, Des Moines, | county for the entire year of 1934, J 1 
progress. Harrisburg, Indianapolis, Jack-| according to A. V. Davison, man- Trade a a 
“Out of 147 areas, 57 showed! son, Miss., Jacksonville, Lincoln, | ager of the Detroit Pontiac Zone; Automotive _ 
gains in January, 75 declined and| Lynchburg, Manchester, Miami,| while deliveries for the month dust —_ and 
15 remained without change.” Milwaukee, Montgomery, Phoenix, | plus unfilled orders at the end of — oo 
The greatest January gains| Raleigh, Reno, Richmond, St.|} the month amount to 43 per cent Journal, has 
were registered in the following| Paul, Terre Haute, Topeka and_| of the total of last year’s business formed an au- 
area: Yakima. in the county. tomotive tech- 
nical advisory 





service on ad- 
vertising and 
publicity, with 
headquarters in 
the Lafayette 
Bldg., Detroit. 

The object of the service, ac- 
cording to Denham, is to interpret 
technical developments in the 
light of marketing needs, and 
co-operation between engineering, 
advertising, and publicity offices. 

Denham will also act as edi- 
torial representative for Motor 
magazine in Detroit. 





~ ie 
A. F. Denham 


# * 


Paul Divver, for the past year 
on the staff of Emerson J. Poag, 
director of merchandising and 
advertising of Dodge Bros. Corp., 
has been appointed Philadelphia 
city manager of the Pittsburgh 
region of the Dodge sales organ- 
ization. 


* 


* * * 


Byron C. Foy, president of the 
De Soto Division of the Chrysler 
Corp. today announced the ap- 
pointment of Burch E. Greene 










division of the advertising depart- 
ment, succeeding Gundaker. 
* * * 

W. F. Hufstader, general sales 
manager of the Buick Motor Co., an- 
nounced today 
that, effective 
immediately, the 
sales promotion 
department of 
the company is 
merged with the 
advertising de- 
partment under 
the direction of 
Thomas H. 
Corpe, who be- 
comes director 





T. H. Corpe of advertising 
and sales pro- 
motion. Ralph H. Stewart, for- 


merly sales promotion manager of 
the Philadelphia zone, has been 
named as assistant sales promo- 
tion manager at the home office. 


Codes to Stay 
Carlton Tells 
APEM Group 


(Continued from Page 1) 

at $19.40 as compared with the 
all-industry average of $19.51. 
Average employment figures for 
the parts and equipment indus- 
try stood at 88 per cent against 
the all-industry average of 75.8 
per cent. 

Carlton in his address to the 
delegates stressed the need for 
action on the part of the equip- 
ment manufacturers to prevent 
authorities of other codes from 
disrupting the parts and equip- 
ment code. 

With this in view, there will 
be a meeting before the Adminis- 
tration at Washington, Feb. 27. 
It is to be a public hearing with 
briefs submitted by officials of 
other codes and parts and equip- 
ment makers substantiating their 
position as originally outlined at 
the hearing in October, 1933. 
Carlton revealed that official 
Washington has in mind a new 
version of NRA, particularly as 
it applies to wages and hours, 
and in view of the fact that the 
parts and equipments industry 
shows only nine-tenths of one 
per cent of the employment 
within the industry, it has thus 









































as director of advertising and 
sales promotion and W. A. Hil- | 
man as director of service for | 
the De Soto organization. 


Greene and Hilman now hold! 
similar positions with the Chrys- | 
ler Sales Corp. and will continue 
to supervise the advertising and | 
service activities of the Chrysler | 
unit as well as De Soto. 
* * * 


B. F. Goodrich announces sev- 
eral changes in personnel, which 
include the appointment of Guy 
Gundaker jr., formerly manager 
of the sales promotion depart- 
ment as manager of the automo- 
tive accessory department. F. J. 
Rees, formerly of the advertising 
department, has been named) 
manager of the sales promotion 


Thousands of Dealers are Increasing 
Their Business With a Truck Line 


The new and improved 1935 Stewarts bring to truck- 





dom a new conception of value—longer life—greater 
gasoline economy—greater freedom from repair bills 


—infinitely greater dependability. 


Stewart offers a complete line of popular priced 
trucks from one to eight tons built by an exclusive 
truck maker with a 23 year record of success. 


Write for complete information on Stewart’s liberal 


franchise. e 

Knoxville Auto Show 
Knoxville, Tenn., Feb. 15.—The 
Knoxville Automobile Dealers Assn. 
and the Knoxville Journal will spon- 
sor an automobile show here Mar. 
6 to 9, inclusive. H. C. Buchanan, 
president of the dealers’ association, 
said today that plans had been per- 
fected for the most spectacular dis- 
play of motor cars in the city’s 
history. 


STEWART MOTOR CORPORATION 
BUFFALO, N. Y. 


Stewart Trucks Have Won by Costing Less to Run 









directors include: 
Carter Carburetor Co.; 
Teetor, Perfect Circle Piston Ring 
Co., and Ben Hopkins. 


far presented the best organized 
of any codes so far in operation. 

I. D. Everett, of the NRA in 
Washington, outlined the code 
situation in general and compli- 
mented the delegates on their 
code, saying it was an example 
of an economically and efficiently 
managed group, and had accom- 
plished more than the majority 


of codes now in effect. He stressed 
particularly the supplementary 


codes, of which 11 are not in 


operation. 


The delegation unanimously ap- 


proved the decision of the board 
of directors in returning Carlton 
to the presidency. Other officers 
elected 
Cleveland Graphite Bronze Bear- 
ing Co., vice-president; M. C. De- 
witt, Champion Spark Plug Co., 
secretary; 
executive secretary and secretary 
of the code authority committee, 
and W. H. Hancock, McCord 
Radiator Co., 


included: Ben Hopkins, 


Clarence O. Skinner, 


treasurer. 


New members on the board of 
H. H. C. Weed, 
Lothair 
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Because of their indisputable advantages, light alloy cylinder heads 
have been uniformly adopted in aircraft. It is only a matter of a 
very short time before engines of all automobiles will be equipped 
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BOHN ALUMINUM & BRASS CORPORATION, DETROIT, MICHIGAN 


The Nelson Bohnallite (Strut type) Piston is : 
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(Continued from Page 1) 


mighty fussy as to quietness as it 
approaches middle-age and is try- 
ing every way possible to elimi- 
nate the wear and tear on our ear 
drums. 

I’ve been listening at the key- 
hole of late and find that the 
acousticians are making great 
progress in noise elimination. I 
find that not only are the ad- 
vanced thinkers cracking the 
noise nut but they also are work- 
ing hard on air conditioning of 
motor cars in the hopes that that, 
too, can be recorded as another 
basic development in the way of 
automobile comfort. 

cg * * 


SOUND TREATMENT at the 
present time, I am told, involves 
the installation of jute felts or 
asphalt deadeners but on the 
other hand there is a school of | 
experts which contends that ulti- 
mately there will come real noise 
reduction through the use of | 
acoustic materials which not only | 
resist the entrance of sound but 
also absorb the noises which leak | 
into the car body. This school | 
holds that quieting a car by in-| 
creased refinement of mechanical 
parts is not a lasting benefit, 
pointing out that as the car grows 
those superlative fits will be | 
through wear. Of course, 
this school contends that proper 
acoustic materials continue to 
function throughout the life of 
the car. 


ride 


ios 


* * * | 
| 
-IGHT ALONG this line of | 


thought T. M. Prudden, acoustic | 
expert for the Pacific Mills, which | 





is deeply interested in this de-| 
velopment, tells me of several | 
interesting experiments he has| 
been carrying on to prove his| 
point Says he: 

“For instance, a 1934 car in the 
lower price class which has been 
ucts ately treated, will be quieter 
a‘ter 100,000 miles of use than is 
a similar new but untreated car. | 
This statement also has been 
proved with a 1932 car of a high 
priced model, which has been run 
the equivalent of 480,000 miles, | 
yet after treatment was quieter 
than a new untreated car of the 
same make. In one of the most 
popular cars the treatment proved 
that the quieted car would aver- 
1ge 23 m.p.h. faster without any 
increase in noise and this same | 


ear, with all the windows open 
and under the same conditions 
of speed, was quieter than the 


untreated car with the windows 
closed.” 

And Prudden commented 
further, remarking that “we are 
so accustomed to noise in a car 
iat it is only when we set up| 
the sume standards of quiet com- | 
fort that we have in our homes, | 
that we realize how much un- | 
necessury noise we have been | 
enduring.” 





| 
* * % 


TODAY’S COLUMN seems to | 


be shaping up as a sort of scien- | 
tific treatise, for along comes the | 
story of Sunoco’s__ sensational 


stunt in New York, sending up 
big 'Jppercu-Burnelli plane to 
hich was attached between the 
vheels of the landing gear a Ford 
adst The purpose of the 
vis to prove the easy start- 
zy ne Ford motor on Sunoco | 
1, 180) under adverse weather 
‘1s. And the weather was 
auverse-Arctic winds, howling in | 
wild glee, and snow and sleet | 
that made the stunt a tough prop- 
osition. But the Ford motor 
started with one punch at the! 
starting button and Sunoco feels | 
its claims as to its fuel have been 
justified. 
* ce * 

OUTSIDE OF THAT, though, 
this flight undoubtedly proves the 
time is coming when airplanes are 
going to come in mighty handy in 
picking up automobiles, tanks, 
ambulances and motor boats and 
flying them to places that can- 
not be reached by road or water. 

As Lowell Thomas brought out 
in his radio description of the 
Sunoco stunt, we will see sky 
fleets carrying squadrons of war 





tanks behind enemy lines and 
launching them at strategic 
points. The airplane-automobile 
idea will be applied to explora- 
tion, he holds, dropping explorers 
in armored cars at points that 
are only accessible from the air. 
And planes can carry motor 
boats far out to sea to use the 
boats in rescue work. For land 
work, ambulances can be carried 
to aid in relief work when a 
disaster occurs. 


Canton to Hold Show 


Canton, O., Feb. 15.—Reconsider- 
ing an earlier decision not to hold 
an automobile show this year, Can- 
ton Automobile Dealers’ Assn. has 
decided to stage a show Feb. 25 to 
Mar. 3, inclusive, in the Klein-Hef- 
felman-Zollars building. Two floors 
and basement will be utilized. The 
local committee is headed by Paul 
Myers, of the Paul E. Myers Mo- 
tor Co. 
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LOF °’34 Profit 
Cut by Added 


Production Costs 


Toledo, O., Feb. 15.—Although 
the volume of Libbey-Owens-Ford 
Glass Co.’s business in 1934 was 
greater than in 1933, the com- 
pany’s net profit reflected heavy 
depreciation and contingency 
charges, lower selling prices for 
its products and advancing labor 
costs, the payroll for 1934 having 
increased by $1,903,706. Last year’s 
net of $3,161,832, equivalent to 


$1.24 a share on the outstanding | 


2,549,864 common shares, repre- 
sented a decrease of $1,038,710 or 
24.7% from the profit of $4,200,542, 
reported for 1933. During the 
latter year net was equal to $1.65 
a common share. 

Sales of glass to the motor in- 
dustry increased last year as a 
result of improved demand for 
motor cars and greater public ac- 
ceptance of safety glass. The 
company reports the trend toward 
a complete use of safety glass in 








all new cars is gaining rapidly. 
Libbey-Owens-Ford’s income and 
expenses reflect operations of the 
foreign companies in which it has 
an interest only to the extent of 
dividends received. Such divi- 
dends during 1934 totaled $110,564, 
practically the same as the year 
before. With exception of the 
Japanese company, it is custom- 
ary for these foreign companies 
to take dividend action only at 
the end of their fiscal years. 


Dodge Dealers 
39 - Day Sales 
At 22,730 Units 


Detroit, Feb. 15. 
that optimistic automobile busi- 
ness forecasts for 1935 will be 
realized, is seen in the latest tab- 
ulation of Dodge dealers’ retail 
deliveries just made available by 
the office of A. vanDerZee, gen- 
eral sales manager of Dodge di- 
vision, Chrysler Motors. 

The statement gives sales made 
by the company’s dealers in the 
first six weeks of 1935 as 22,730 





-The likelihood 






PONTIAC 





Asks for Regulation 
Of Truck Traffic 


Indianapolis, Ind., Feb. 15.— 
Creation of a highway transpor- 
tation division of the Public Serv- 
ice Commission to regulate motor 
truck traffic in Indiana is pro- 
posed in a bill introduced in the 
house by Representative William 
G. Dotterer of Kokomo. 

Strict regulation of trucks, 
through inspectors who would be 
given police powers, and with the 
aid of state police, is provided in 
the measure, the regulations to 
affect all common and private 
carriers for hire, excepting those 
trucks and machines as private 
carriers operating wholly within 
the boundaries of one county or 
who do not extend beyond the 
boundaries of adjacent counties. 


Dodge and Plymouth passenger 
cars and 4,451 Dodge commercial 
cars and trucks, making a total 
of 27,181 units. A comparison of 
this total with sales made by 
Dodge dealers during the corre- 
sponding period of 1934 shows an 
increase of 13,456 units or 98 per 
cent. 





It is an axiom in the automobile industry that the success of a new line of 


cars can be accurately estimated by its reception on announcement day. 


Apply this test to Pontiac’s 1935 cars and you learn this revealing fact. 


The welcome given the new Six, De Luxe Six, and Improved Eight was the 


greatest in Pontiac’s history! Carry your investigation further and you 


discover that this initial enthusiasm has never lapsed. To meet the mount- 


ing demand Pontiac produced twice as many cars in January, 1935, as in 


January, 1934. And dealers report enough advance orders to indicate that 


this year may well be one of the biggest Pontiac has ever enjoyed. 


Obviously, as far as 1935 is concerned, Pontiac dealers have abundant cause 


for satisfaction. 


But what of the future? What of 1936, 1937 and the years 


beyond? This much we can say—Pontiace’s success this year is no accident, 


but the result of a carefully laid program, planned in terms of years instead 


of months. Thus, every move of our engineering department is made 
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1934 Truck Sales Reflect Business 


at the end of June, 1934, there | 
already had been registered more | 
trucks than were sold during the 
entire year 1932. 

The 1934 registration figures 
also furnish the truck manufac- 
turers with information as to the 
markets possible for 1935. They 
| furnish the sales manager, dealer 


Drought States Register 
77% Increase Over 1933 


By E. M. LUBECK 
Detroit, Feb. 15.—The final commercial car registration 
figures for 1934 as shown in the Feb. 13 Pink edition 


- ; oe and salesme ith sales 
confirm the Automotive Daily News prediction made early | Gata. "They yp Py thok te ght 
in January last year that the complete truck registrations| and speedy and economically 


operated commercial vehicle that 
leads the field of manufacture. 
They reveal also that the agricul- 
tural states which were almost 
given up as a market because of 
continued drought, led the in- 
dustry to the extent of registering 
an increase of slightly better 
than 77 per cent over 1933 as} 
compared with the _ industrial | 
states which show an increase of | 
only 53 per cent. The two mark- 
ets combined gave an increase 
of 64 per cent for the industry. 


for the year would exceed the 400,000 mark. The com- 
plete returns were 403,886 or an increase of 64 per cent 
over 1933. This compares with the 27 per cent gain made 
by the passenger car end of the industry. 


The figures reveal some facts¢———— 
of interest not only to the truck 
industry but to economists. Truck 
registrations constitute a real 
barometer of industrial recovery. 
Trucks are bought for business 
purposes only. Trucks and com- 
mercial vehicles are used to 
transport goods or merchandise. 
Hence when the industry in- 


creases its truck sales 64 per cent 
it means that there has been 
buying and selling of commodities 
here and there which required 
transportation. That there was 
a demand for commercial vehicles 
to handle the increasing business 
of the country was shown when 











--- the franchise 


with a FUTURE 


with a thought for its effect on sales of the future as well as those of to- 








day. It is sheer superiority in quality that accounts for Pontiac’s current 
success. And this superfine quality is the direct reflection of our aim to 
give Pontiac products the important carry-over feature of dependability 
—the one factor essential to making permanent Pontiac enthusiasts of 
this year’s buyers, and through them of increasing Pontiac’s prestige 


and sales during the years to come. 


Our dealer policy is equally far-seeing. We deliberately seek the goodwill 
of dealers because we know that, regardless of how popular our prod- 
uct may be, we must have wholehearted dealer cooperation to assure 
success, and that such cooperation can only be obtained from pros- 
perous, satisfied men. Pontiac is a franchise with a future because the 
Pontiac program is founded on the solid rocks of a thoroughly depend- 


able product and a just dealer policy. 


PONTIAC, MICHIGAN 


PONTIAC MOTOR COMPANY, 


In the agricultural states which| columns that there are more 


were threatened by the drought, 
steady increase in truck registra- 
tions have been evidenced 
throughout 1934. And the ones 
which were thought to be out of 
the sales picture led in gains. 
South Dakota had a gain of 128 
per cent, North Dakota 115, 
Nevada 182 per cent, New Mexico 
125 per cent, Montana 104 per 
cent and Nebraska 99 per cent, 
while Arizona, Alabama, Colo- 
rado, Florida, Louisiana, Missis- 
sippi, West Virginia, Virginia and 
Wyoming all nearly doubled their 
commercial car registrations over 
that of last year. From these 
gains it is apparent that there 
still remains a big market for 
1935 if only to replace a portion 
of the units now in operation 
which are from six to eight years 
old and which are becoming too 
expensive to operate or to put in 
good running condition. 

It has been pointed out in these 
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Recovery 


trucks requiring replacement than 
ever before. The replacement 
market alone equals the planned 
production figures for 1935 and 
should the 1935 production period 
for commercial vehicles end with 
the termination of the passenger 
car year there will be a shortage 
of trucks. 

The registration honors for the 
year go to Chevrolet. Chevrolet 
shows a gain of 57 per cent over 
last year and captured 39 per 
cent of the total registrations. 
On the other hand the Ford or- 
ganization showed the _ greater 
recovery strength by an increase 
over 1933 of 105 per cent and 
stepping up its share of the total 
market to 31 per cent. Dodge 
had a banner year and boosted 
its registrations over 1933 by 72 
per cent and got 11 per cent of 
total registrations. These three 
companies took 82 per cent of the 
total for the year or a volume of 
334,559 out of the 403,886 vehicles 
registered. Giving Reo, Interna- 
tional and G.M.C, their propor- 
tion of the light vehicles these 
six companies took better than 85 
per cent of the total field. It is 
without doubt a practical demon- 
stration that the light trucl: field 
is the predominant one in the 
United States and proves that 
efficiency, economy and practic- 
ability of the light truck is on its 
way to the front. 

On the other hand the heavy 
duty field scored gains which 
helped to make 1934 a big year 
and which point to an even 
greater truck year for 1935. W»'*: 
had a gain of 186 per cent. G.M.C 


with all classes had a gain of 58 
per cent. Diamond-T had 31 per 
cent gain and Federal scored a 


gain of 44 per cent. International 


gained 11 per cent. 

While there are no figures 
available as yet as to the body 
types or the equipment sold with 
these trucks there still .cains 
a big job ahead for the manufac- 
turers of trucks and equipment 
to get more detailed information 
before the selling organizations 
Information has reached the ADN 
that many concerns are hard at 
work getting out concisely ar- 
ranged information even to the 
extent of some of them working 
on charts which may be said to 
be slide rule methods of enabling 
the passenger car salesman with 
a limited knowledge of trucks to 
quickly give authoritive informa- 
tion to the truck buyer covering 
the details of wheelbase, tire and 
rim sizes, best suited body types 
and equipment as may be ‘les'red 
by the purchaser. 

Such programs will fi cilitate 
selling, do away with the c:n‘ro- 
versies and put the selling ena of 
trucks on a more intelligent basis. 


Name Middaugh Head 

of Nebraska Deale’« 
Neb., Feb. 15.—-A. <&. 
Middaugh, Scottsbluff, was 
elected president ot tie Ne- 
braska State Auto Dealers Assn. 
at the second annual convention. 


Lincoln, 


aft 


He succeeds A. H. Jones, of 
Hastings. William A. Russell, of 
Omaha, was named _ executive 


vice-president, while J. T. Stew- 
art, of Omaha, was _ re-elected 
treasurer. Several hundred deal- 
ers attended the meeting and the 
session of the Nebraska code ad- 
visory committee for the auto 
retailing trade, which preceded 
it. 

Grant F. McFayden, of Omaha, 
ill in Ford hospital at Detroit 
where he had been attending the 
convention of the National Auto 
Dealers’ Assn., was_ re-elected 
chairman of the Nebraska code 
advisory committee. Joe Hig- 
gins, of Lincoln, retiring vice- 
chairman, presided at the code 
meeting in McFayden’s absence. 
Ben F. Knuth of Omaha was 
elected vice-chairman. To fill a 
vacancy on the state committee 
from District 1 (Omaha), as a 
result of the resignation of W. C. 
Sample, the Omaha dealers 
elected W. A. Russell. 
























| 
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NADA to Fight Federal Gasoline Tax Extension 


Payments of $182,000,000 


Given Farmers in ’34 


Washington, Feb. 15.—Payments | 
totaling more than $182,000,000/| 
now have been made to farmers 
co-operating in the 1934 corn-hog | 
program, the Agricultural Ad- 
justment Administration an-| 
nounced this week in a prelim- 
inary report. 

With payments now going for- 
ward in increasing volume, sec- 
ond instalment checks totaling 
$3,643,962 were released for dis- 
tribution to 62,065 producers on 
Jan. 28. 


Up to Jan. 29, approximately 
$136,197,000 in first instalment 
payments had been distributed to 
1,531,943 contract signers, while 
second instalment checks repre- 
senting about $46,144,000 had been 
mailed to 734,147 co-operating 
producers. 

Approximately 50 per cent of 
the second instalment, estimated 
at $92,000,000, has now been dis- | 
bursed. Practically all of the 
first payment checks have been 
distributed. 

The preliminary report shows 
that second instalment payments 
up to Jan. 20 were made to pro- | 
ducers in 36 states as follows: | 

Alabama, $35,108; Arkansas, 
$140,074; California, $242,768; Col- 
orado, $25,282; Delaware, $4,810; 
Florida, $17,410; Idaho, $29,067; 
Vlinois, $3,323,704; Indiana, $4,740,- 
119; Iowa, $11,865,380; Kansas, 
$1,599,345; Kentucky, $232,031; 
Maryland, $45,505; Massachusetts, 


$4,761; Michigan, $104,366; Min- 
nesota, $1,499,576; Missouri, $2,- 
859,611; Montana, $35,993; Ne- 


braska, $2,955,964; Nevada, $4,349; 
New Mexico, $1,408; New York, 
$1,381; North Carolina, $383; 
North Dakota, $154,851; Ohio, $2,- 
893,962; Oklahoma, $331,483; 





WE are gratified by 
enthusiasm which has greeted this quality 


plug. So great has been 


among the dealers. 
are F. E. Haymaker, 
president; 
retary and treasurer. 


Oregon, $17,519; Pennsylvania, 
$8,134; South Dakota, $1,679,226; 
Tennessee, $168,918; Texas, $363,- 
875; Utah, $13,289; Virginia, $200,- 
214; Washington, $107,787; Wis- 
consin, $1,274,138; Wyoming, 
$1,377. 


Finish Space Drawing 
For Minneapolis Show 
Minneapolis, Minn., Feb. 15.— 
One hundred models ‘of 26 differ- 
ent makes of automobiles will 
be on display at the annual 
Northwest Automobile Show in 
the Minneapolis Municipal Audi- 
torium Mar. 9 to 16, George K. 
Belden, president of the Minne- 
apolis Auto Trades Assn., which 
is sponsoring the show, an- 
nounced today. 


Automobile dealers have com- 
pleted drawings for space. W. 
R. Stephens, vice-president of the 
association, will head the enter- 
tainment committee. C. L. Holt 
has been named chairman of the 
committee on decorations and the 
publicity will be directed by C. 
S. Connor, an association direc- 
tor. 


Heads Dealer Group 


Ravenna, O., Feb. 15.—C. A. 
Markle of Ravenna has been elected 
president of the Portage County 
Automobile Dealers Assn., which has 
been formed to increase employment, 
establish adequate and proper wages 
and eliminate unfair trade practices 
Other officers 
Kent, vice- 
R. B. Lyman, Kent, sec- 
Directors are 
B. J. Edick, John A. Jenior, Fay 
Lemmons, Mr. Markle, Lloyd 
Hunter, Jack Flynn and George E. 
Gifford. 


the nation-wide 


the progress of its 


distribution that it is now widely known 


s “the plug which made good in a year.” 
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Colorado to Levy 
Sales Tax of 2% 


Denver, Col., Feb. 15.— 
The Colorado legislature 
has passed a retail sales 
tax law, which will levy 
two per cent tax on all 
sales of tangibles starting 
Mar. 1, and which is ex- 
pected to yield between 
$4,000,000 and $4,500,000 a 
year. Of this amount, 
$3,600,000 will be used for 
relief purposes. The mer- 
chant is held responsible 
for paying the two per 
cent levy on his gross sales. 

The retail merchant can- 
not absorb the tax, but 
must collect it from the 
customer, and he will be 
allowed five per cent of the 
tax to recompense him for 
collection costs. Failure to 
keep records or make re- 
turns is pronounced a mis- 
demeanor punishable, with 
a maximum fine of $1,000 
and a maximum jail sen- 
tence of six months, Mak- 
ing a fraudulent return is 
punishable as perjury, 
which carries a penitentiary 
sentence of one to 14 years. 
The law will expire on June 
30, 1987. 


| Coloradc | 
| 
| 











die to ‘Tendon 
Tags to New Cars 





Memphis, Tenn., Feb. 15.—W. H. 
Claypool, president of the Mem- 
phis Automobile Dealers’ Assn., 
states that an effort will be made 
by his organization to obtain per- 
mission from the city to allow 
automobile owners to transfer 
their city licenses from one car to 
another. 


“In the past,” Claypool said, 
“car owners have been allowed to 
transfer their city licenses from 
one car to another, enabling the 
car owners to save $5.25 if they 
purchased a new car during the 
year, after they had bought the 
city tag. 

“A recent ruling, however,” he 
continued, “will prohibit car own- 
ers from transferring their city 
tags.” 

Ralph Pickard, secretary to the 
mayor, asked for a statement in 
connection with the matter, said: 
“It is impossible to transfer the 
sticker city license tags because 
you can’t get them off the wind- 
shield. The law prohibiting the 
transfer has been in effect since 
the change was made from the 
metal license to the sticker li- 
cense.” 


Export Sample Model 


DeVaux to Holland 


Oakland, Calif., Feb. 15.—The 
first of the new De Vaux cars, 
a hand-built sample job, has been 
built and exported to Holland, it 
was revealed here today by Nor- 
man de Vaux, head of the De 
Vaux Motors Corp. De Vaux 
announced that his company is 
making steady progress and he 
expects to be in production on 
the new De Vaux “Six-Sixty-Six” 
before the end of March. 

The corporation has acquired, 
through purchase, it is reported, 
the local plant originally built 
by the Durant Motor Co. of Cali- 
fornia for the production of 
Durant and Star cars for Pacific 
Coast distribution. 


At Capacity 


Muskegon, Mich., Feb. 15.—The 
Sealed Power Corp. and the Muske- 
gon Piston Ring Co., awarded a 
joint order for piston rings from 
one of the major producers of the 
moderate priced cars, are reported 
on a full time operating schedule. 
Sealed Power has increased its force 
to 675 men with prospects of a 
steady 40-hour week for the next 
five months. The Muskegon Piston 
Ring Co. is now employing more 
than 200 men with prospects for 
a long season. 
















As First § 


St. Louis, Mo., 
current issue of the monthly 
bulletin of the National Automo- 
bile Dealers Assn. will announce 
a fight is to be made by NADA 
in congress at this session on any 
further extension of the federal 
gasoline tax of one cent per gal- 
lon on sales, according to F. W. 
A. Vesper, president. The tax 
would normally expire on June 
30, and the NADA move is aimed 
to prevent any further legislation 
to continue it, he said. 


The first step has been taken 
by sending a proposed resolution 
to memorialize both houses of 
congress to the executive com- 
mittee of the association for ap- 
proval. Unanimous approval is 
anticipated by headquarters, it is 
stated, and if this occurs, the 
resolution then will be sent to 
each member of the board of 
directors of NADA for transmis- 
sion to their respective senators 
and representatives in congress. 


“We are certain vigorous action 
is indicated to protect automobile 
owners from being singled out 
for special taxation on gasoline,” 
Vesper’s letter to the executive 
committeemen reads. “Taxation 
now totals from 20 to 100 per cent 
of its retail price.” 

The resolution recites that the 
federal tax was inaugurated as 
an emergency levy, “the revenues 
from which are utilized for gen- 
eral fund purposes;” that it “con- 
stitutes a double assessment on 
motor vehicle operators, in view 
of the fact that the 48 states had 
already levied state taxes on sales 
of gasoline when the federal tax 
was impossed;” and that such tax 
is, “in fact, an invasion of the 
rights of the states.” 

It is further declared that the 
use for general fund purposes, of 
the revenues derived from the 
federal tax, constituted, in effect, 
a usurpation and diversion of 
funds that “should rightfully ac- 
crue to the states for road con-| 
struction and maintenance.” 

The assessment by the federal 
government is highly detrimental 
to the interests of the states, it 
is asserted, in that it now tends 
to make the total gasoline tax in 
many states prohibitive and is 
causing in some states, diminished 
returns. 

“Contrary to the intent and 
purpose of the gasoline tax prin- 
ciple as originally recognized by 
the states and later subscribed to 
by congress in the Hayden-Cart- 


B. F. Goodrich Names 3 


In Personnel Changes 


Akron, O., Feb, 15.—E. C. Bard 
has been appointed division man- 
ager of the Detroit district of 
the B. F. Goodrich Co., it was 
announced at the company’s 
principal offices here. 

Other changes in personnel in- 
clude the appointment of K. H. 
McIntire as operating manager 
of the Pittsburgh district, and 
Francis L. Mulcahy as credit 
manager of the Milwaukee dis- 
trict. 


Black Hills Show 


Deadwood, S. D., Feb. 15.—Con- 
tracts have been mailed to dealers 
for exhibition space in the city 
auditorium for the Black Hills Au- 
tomobile Show which starts here 
on Feb. 26 and continues through 
Mar. 2. R. L. Ewing is chairman 








of the committee in charge of the 
show. 


Congress Sent Resolution 


tep in Battle 


Feb. 15.—The 


wright Act of 1934,” the resolution 
reads, “the federal gasoline tax 
also encourages diversion and 
evasion of gasoline taxes in the 
states.” 

It is pointed out that revenues 
from the taxation of gasoline 
sales were intended properly to 
belong to the states for the con- 
struction and maintenance of 
roads and “must be restored to 
them particularly in view of the 
necessity for matching future 
Federal Aid funds, as soon to be 
provided under the Hayden-Cart- 
wright Act.” 

The Ways and Means Commit- 
tee of the House of Representa- 
tives, the resolution continues, as 
well as the Finance Committee 
of the Senate and the Vinson 
Sub-Committee on Double Taxa- 
tion have each previously recog- 
nized the unfairness of the fed- 
eral gasoline tax and have stated 
that it ought to be eliminated. 

Reciting that the executive 
committee of NADA is in a posi- 
tion to interpret the will of the 
30,000 dealer membership, and in 
turn they are in contact with the 
25,000,000 motor vehicle owners of 
the United States, the resolution 
calls upon the above mentioned 
committees and both houses of 
congress to allow the federal tax 
to expire at the close of the pres- 
ent fiscal year, “in accordance 
with the declared intent at the 
time it was passed.” It also re- 
quests that the tax “not be levied 
again in any way whatsoever and 
that the federal government 
permanently withdraw from the 
field of gasoline taxation and 
leave to the states exclusively the 
power and right to tax gasoline 
and leave to the states exclusively 
the power and right to tax gaso- 
line sales in the future. 


74 Models On Display 
At Denver Auto Show 


Denver, Col., Feb. 15.—Denver’s 
annual automobile show got under 
way here at the city auditorium 


Wednesday and will last until 
Feb. 20. 
All leading makes of new 


models are being shown to large 
crowds each day and evening. 
Seventy-four new 1935 model 
passenger cars, representing 23 
makes, and trucks and commer- 
cial cars of 10 manufacturers, 
special exhibits of cut-away 
chassis models; accessories, auto 
radios, batteries and tires are 
being shown. The show was 
opened by Governor Edward C. 
Johnson and George Begole, 
mayor of Denver. 

The committee of the Denver 
Automobile Dealers Assn. in 
charge of the show consists of 
C. D. Walker, chairman; Otis Lar- 
son, O. L. Davis jr., Roy Young, 
Lester Thomas, Kirk Howry, 
Walter Davis, Alston McCarthy, 
Bernard Mahoney, William Tay- 
lor, Leonard James and George 
Irwin. 


Goodyear Java Plant 

Akron, O., Feb. 15.—Construction 
of a new Goodyear tire factory in 
Java is already a month ahead of 
schedule, according to word received 
by company officials. The formal 
opening has been set for May. H. 
I. Belknap, general superintendent, 
E. T. Ruffner, asst. superintendent, 
and C. R. Washburn, chemist, sailed 
from Los Angeles Jan. 26 to take up 
their new duties. R. W. Hadley, 
long in export sales in the Far East, 
will be managing director and Don- 
ald Gow secretary-treasurer. 


SALESMEN 


Here is a New and Unique Method of Selling Cars 


artistic, sales executive, a buyer, temperamental, 


Is your prospect mechanical, 
congenial or a crank? 

Astro-Logic tells you how to judge 
twelve types. 


them and how to handle each of the 


Successful sales are made by knowing your prospects. 


Knowledge of astrology not necessary. 


Send one dollar for your copy of this valuable booklet to 


ASTRO- 
Post Office Station A 


LOGIC 


HOLYOKE, MASS. 
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There’s a new Sunday Tribune serving readers 
and advertisers in Chicago—a Sunday Tribune 
presenting a broad coverage of news, a fresh new 
variety and treatment of features, editorial color 
pages, increased comics, news and feature photos. 
It’s a Sunday Tribune with highly original editorial 
content and page make-up to give open position 
to advertising. It’s a new Sunday Tribune that is 
a welcome visitor in the homes of more than 
900,000 families in the area it serves. 


NEW WAY TO 
PRESENT 
YOUR NEW 








DRAMATIC 
NEW KIND OF ADVERTISING 
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Makes Every Home Your Showroom 


Put that beautiful new car of yours right in your pros- 
pect’s lap with run-of-paper color advertising in the 
Chicago Tribune—a medium as fresh, as modern as your 
most advanced model. 





Your new car is the finest, the most modern and beauti- 
ful one you have ever built. You have given it every possible 
mechanical advantage. 

Now go one step further. Give it the extra sales ad- 
vantage of newspaper presentation as definitely 1935 as 
the car itself. Use run-of-paper color advertising in the 
Chicago Sunday Tribune. 

This dynamic new kind of advertising will give your 
new model a dramatic head start in the automobile market 
that led the world in 1934. It costs very little more than 
black and white advertising. Interms of sales it is the most 
economical medium you can buy. On Chicago’s own 
State Street (the toughest proving ground of them all) it 
has scored one smashing success after another. 


The Chicago Sunday Tribune reaches practically every 
car owner and prospect in Chicago and suburbs. It has 
over 170,000 more circulation in metropolitan Chicago 
than any other Chicago newspaper, daily or Sunday, ex- 
cepting the Daily Tribune. It concentrates more and better 
circulation in the immediate Chicago market than any 
competitor. 

It brings to its advertisers a reader interest verified by 
the immediate sales of Chicago retailers who spend as much 
money in a single issue of the Sunday Tribune as many national 
advertisers spend in this market in an entire year! 

In addition to being first in circulation in Chicago and 
suburbs, the Sunday Tribune reaches another 290,000 
families in cities and towns adjacent to this metropolitan 
district—a plus market equivalent to a city of 1,000,000. 

Take advantage of the exceptional opportunity this com- 
bination offers you. Schedule run-of-paper color advertis- 
ing in the Chicago Sunday Tribune. And put that new car 
of yours on top in Chicago—and keep it there. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER. 


ba 



























































ae oe 


















16 AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 16, 1935 


Faulkner Sees Salesmanship Door to Better Living 


e 





The End of the Line 


Courage Replacing Fear 


In American Business 


Chicago, Feb. 15.—Roy Faulkner, president of Auburn 
Automobile Co., in a radio address over station WMAQ, 
told his listeners that the day of fearing what the future 
holds in store for American business has passed, and the 
American business man has regained some of the old 
courage that made this country reach the place in world 





affairs it now enjoys. 


Salesmanship, he believes 
attain better 
living con- 
ditions. The 
Salesman, 
Faulkner says, § 
“has had to sell ; 
price to his cus- 
tomers for so 
long that he will 
have to learn 
again the 
method of sell- 
ing quality. 

“Tt is my opin- 
ion,” Faulkner 
stated, “that the world will be 
brought back—that we will enter 
a new and higher period of grac- 
ious living—by salesmanship. 

“After carefully looking over 
the exhibits of the various manu- 
facturers at the recent automobile 
shows, I can unqualifiedly say 
that the automobile buyers of 1935 
will get greater value, finer auto- 
mobiles, both from design and en- 
gineering standpoints, than in any 
previous year. It is a thrilling 
demonstration of the daring and 
confidence of one of America’s 
greatest industries. You cannot 
help but realize that into these 
cars has been put better quality 
than ever before. 





“More Gracious” Era 


“I believe that this is a reflec- 
tion of the trend toward business 
improvement. After nearly four 
and one-half years of gloom and 
uncertainty, the American public 
is entering a period of more grac- 
ious living. People today are buy- 
ing better things. Quality is again 
in demand. The buyer is no 
longer asking, “How much?” but 
“How good?” 

“Everywhere I go I find this 
changed attitude. It is no longer 
fashionable to pose as being poor. 

“This new thinking is a natural 
reaction from the _ sluggishness 
and despair of the past five years. 
When business slows up and in- 
comes are reduced the number of 
dollars becomes very important. 
More or less the public buys what 
will fill the bill for the immediate 
period, always with the hope that 
a little later on conditions will so 
adjust themselves that they will 
be in a position to obtain the kind 
of products they are used to hav- 
ing. Tastes do not change over 
night. Those who are accustomed 
to quality merchandise cannot 
long be satisfied with just the or- 
dinary. 

Faulkner said that a _ recent 
survey, made in a number of 
businesses, excluding the manu- 
facture of automobiles, brought 
out the fact that people are shop- 
ping for quality today, with price 
a second thought. 


Luxury Sales Up 


For instance, the survey showed 
that the fur business enjoyed a 40 
per cent increase; jewelry pur- 
chases increased 30 per cent, 
with accent on the higher priced 
lines; a steamship line reported 
business equal to 1929, being able 
to accommodate only 65 per cent 
of their clients; furniture sales 
were far ahead of the previous 
year, with more expensive items 
nearly doubling the previous sales 
total. Perfumes, silks, velvets all 
came in for an increased share 
of the 1934 dollar. 

“Yet the big job ahead of us,” 
Faulkner continued, “is not so 
much with the public as with the 
manufacturer, with retailers and 
with salesmen. 

“Salesmen of all merchandise 
have been beaten down for so 
many years that they are gripped 


R. H. Faulkner | 


, is the answer to the way to 
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| with fear. They can hardly be 
blamed for this because during 
this period the demand has been 
continually for lower and lower 
prices regardless of the quality 
of the merchandise. They conse- 
quently have become afraid to 
offer quality because the public 
has said previously to them so 
many times, “It costs too much.” 

“Salesmanship has become a 
lost art. 

“One of the biggest tasks that 
the retailer has today is to get his 
salesmen to sell up. A great de- 
partment store in the East re- 
cently hired a number of women 
customers to go into their store 
to try to buy expensive fur coats. 
Their reports showed that it was 
difficult, if not almost impossible, 
to get the salesmen to show them 
the higher priced merchandise. 
These salesmen were so used to 
having customers say, “We want 
something cheaper,” that they 
were convinced in their own 
minds that the public would not 
buy the higher priced quality 
merchandise. 

“Tt is my opinion that the world 
will be brought back—that we 
will enter a new and _ higher 
period of more gracious living— 
by salesmanship. 

“Americans are again becoming 
sales conscious. 

“They are willing to 
they are willing to be sold. 

“Returning to the automobile 
industry, every indication points 
to increased production and sale 
of automobiles in 1935 over last 
year. How great this increase 
will be depends in a large degree 
on the ability of the salesmen 
who sell the excellent products 
which the manufacturers have 
given them. 

America Can Fight 

“No law can be passed that will 
be a substitute for work. No 
panacea can be offered that will 
take the place of initiative and in- 
genuity. There are many suc- 
cessful businesses today, but they 
are being operated by men who 
have the courage to do new 
things—by men who dare. 

“Recently I completed a 10,000- 
mile trip that took me from Bos- 
ton, Mass., to Monterey, Calif., 
visiting more than 100 cities en- 
route. The acceptance of today’s 
conditions by business men every- 
where was to me amazing. I 
found that courage was taking 
the place of fear—that there was 
a new confidence being born 
everywhere. Men who had sat 
idly by waiting for conditions to 
develop where they could possibly 
make a fortune had come to a de- 
cision that if they couldn’t make 
a hundred thousand dollars they 
were going to put forth their ut- 
most efforts to make ten. 

“And that fighting spirit—the 
desire to go ahead—is what has 
made America great. It is the in- 
domitable will of Americans to 
prosper—to move continually for- 
ward to new accomplishments— 
while we may have been halted in 
our stride and temporarily lost 
our way during the past few 
years, I believe that a new spirit 
is in evidence today—a re-incar- 
nation of the pioneer who drove a 
covered wagon across the arid 
plains of the West, who cut down 
forests and tied the continent to- 
gether with iron rails, who had 
a mighty determination to suc- 
ceed—it is the re-incarnation of 
this spirit that will bring us back 
and produce a new and higher 
nlane of living.” 
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Detroit, Feb. 15.—-To carry 


week of July 15, 
de 


Tour. 
The purple and white 
dors, 
throughout the 
trans-continental routes. 
cars will 


Give Pay Raises 


To Halt Strikes 


Toledo, 
auto parts plants here are follow- 
ing the lead of Libbey-Owens- 
Ford Glass Co., the Spicer Mfg. 
Corp. and the Electric Auto-Lite 
Co. in granting wage increases to 
prevent threatened strikes. 

Frank Snyder, business man- 
ager of the Machinists’ Union, an- 
nounced his organization has 
reached a wage agreement with 
the Dura Co., largest maker of 
automotive hardware in this area, 
by which machinists get a sub- 
stantial pay increase. 

Negotiations with the Logan 
Gear Co. and the Bingham Stamp- 
ing Co., both involved in the 
strike last Spring, indicate a satis- 
factory agreement soon, Snyder 
said. 


Auto-Lite Grants Pay 
Raises to 4,000 Men 


Toledo, O., Feb. 15.-— Electric 
Auto-Lite Co. and the two major 


unions representing about 4,000 | 


workers have signed a new wage 
agreement granting increases 
ranging from 5 per cent to 7 per 
cent and which will increase the 
company’s payroll about $300,000 
during the remainder of the year. 
The agreement expires Dec. 31. 

The agreement 
both the company and the unions 
to be only a supplemental agree- 
ment to the 18-month contract 
signed last Spring. 


Charge Oil Conspiracy 

Milwaukee, Wis., Feb. 15.— 
Charges that major oil companies 
have entered a conspiracy to drive 
the independent retailer out of busi- 
ness in violation of the anti-trust 
laws were filed Feb. 8 with the 
department of justice by the Na- 
tional Assn. of Petroleum Retailers, 
whose headquarters are here. The 
association charges that under the 
guise of a petroleum code authority 
the major companies slashed the 
margin of profit to the independent 
retailer below that allowed company 
controlled stations. 


fleet, 
carrying the good-will ambassa- 
will visit Elk’s lodges | 
United States, | 
traversing the country via four 
Two 
set out from Boston, 
two from Tallahassee, Fla., and 
four from Sacramento, Calif. The 
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is claimed by) 








Here is the end of two of the production lines at the Graham plant 
where production and employment is increasing steadily. 
2,000 cars. 
list 3,200 men at work. 


January 
Present employment rolls 





8 Cheeraleia to Cross 
Country in Elks’ Tour 


a|two cars from Boston will visit 
message of good-will and an in-| the lodges of New England and 
vitation to Elks throughout the | 
country to attend the national 
convention at Columbus, O., the 
eight master 
luxe Chevrolets have been | 
selected by the Elks as the of- | 
ficial cars for the 1935 Good-Will 


the eastern Atlantic states. 
ears from Florida will 


western states. 


from Sacramento will journey 


northward along the Pacific coast 
|as far as Seattle and then swing 


east to visit points in the north- 


west and midwest; the other two 
ears from California will journey 


south as far as San Diego and 
then head east through Texas 
and southwestern states. All eight 
cars will end their journeys prior 
to the opening of the grand lodge 
convention at Columbus, O. 

Each car will be accompanied 
by a professional entertainer 
whose talent will be used to assist 
in entertainment programs which 
mark the welcoming ceremonies 
on the arrival of the cars in the 
hundreds of cities scheduled to 
be visited. 

The Good-Will Tour has be- 
come a yearly event since its 
inception in 1929. Every state in 
the Union has been visited as well 
as almost every city where there 
is an Elk’s lodge. Governors, 
mayors and two presidents of the 
United States have participated 
in receiving and speeding the 
good-will messengers on their 
long journeys. The 1935 itinerary 
includes many more localities 
than in previous years. 


American LaFrance Plan 


Scheduled for Hearing 


New York, Feb. 15.—Judge Wil- 
liam Bondy, of the federal court 
for the southern district of New 
York, has signed an order direct- 
ing that the reorganization plan 
proposed by American - LaFrance 
& Foamite Corp. be heard April 
25. Harold R. Medina was ap- 
pointed to act as special master. 

Under the plan, $3,000,000 of 
new 20-year income notes are to 
replace par for par the present 
5% per cent notes with the option 
to the noteholders to take new 
common stock, $10 par, in lieu of 
notes on the basis of par for par. 
The noteholders in addition will 
receive five shares of the new 
common stock for each note in 
lieu of interest that would have 
accrued from and after June 1, 
1934. The preferred stock is to 
receive one share of $10 par new 
common stock for each present 
share of $100 par. The plan 
makes no provision for the old 
common stockholders on the 
ground that there is no equity 
remaining. 


Gerker with Carter 
St. Louis, Mo., Feb. 15.—Effective 
Feb. 1, B. H. Gerker, formerly 
resident engineer with Chevrolet 
Motor Co. at Flint, Mich., has been 
appointed production engineer with 
Carter Carburetor Corp. 


The 
renew 
acquaintances with members of 
the Elks of the southern and mid- 
Two of the cars 


Southern States 
Study Proposed 
Sales Tax Laws 


Birmingham, Ala., Feb. 15 (UT 
PS).—The retail sales tax plan of 
deriving state revenue is being 
discussed in three southern states 
and automobile dealers are very 
much concerned over the outcome 
of legislation. 

The states considering or plan- 
ning to consider this form of tax- 
ation are Tennessee, Arkansas, 
and Alabama. In the latter state 
there has been little said in the 
Legislature but a bill by Senator 
Welch has been introduced. 

In Tennessee automobile deal- 
ers are fighting the proposal. 
They have sent their protests to 
legislators and are urging motor- 
ists to do the same. One dealer, 
W. H. Claypool, of the Bluff City 
Buick Co., pointed out that last 
year approximately 7,000 cars 
were sold in Memphis and the tax 
on each car ranged from $104 to 
$125. This amounts to $700,000 
including all types of taxation. 

The sales tax proposal in Ala- 
bama is expected to be thrashed 
out in March after the state legis- 
lature meets again following a six 
weeks’ recess. The recess was 
taken in order to allow the people 
to vote on a prohibition referen- 
dum, the results of which will 
play an important part in the 
financial structure of the state 
during the next four years. Reve- 
nue derived from alcoholic bever- 
ages is needed and if the voters 
refuse to legalize drinking the 
sales tax bill may be considered. 

In Arkansas state legislators 
are arguing over a sales tax, the 
amount of which has been men- 
tioned at from one to three cents. 


Hold Open House 
In Lieu of Show 


Indianapolis, Ind., Feb. 15.—In- 
dianapolis automobile dealers this 
week staged an open house week 
as a substitute for the annual 
spring automobile show which be- 
came a lost tradition after 23 
years. 

The question of whether or not 
to have an automobile show this 
spring was submitted to a vote of 
the dealers and the majority were 
said to have leaned toward its 
discontinuance. The open house 
idea was offered as a substitute 
and was generally subscribed to 
by the dealers. 

Aided by the first public show- 
ing of the new Chevrolet Master 
models, the new Grahams and 
Reos and Hupp’s lower priced 
streamlined six, the public turn- 
out in the various showrooms was 
of considerable proportions. 

















Approve Truck Bill 
Fixing Speed, Weight 

Atlanta, Ga. Feb. 15.— The 
House committee on motor ve- 
hicles has approved a bill spon- 
sored by Representative Clem- 
ents, of Wheeler, regulating the 
weight and speed of trucks and 
trailers on the public highways 
of the state, under permits 
granted by the highway depart- 
ment. 

The proposed measure fixes 
18,000 pounds as the maximum 
weight of trucks and loads and 
fixes the speed at not more than 
25 miles per hour. Trailers bear- 
ing freight and pulled by separate 
vehicles must not exceed 1,600 
pounds in weight. 

Passenger buses having sched- 
uled routes and lumber trucks 
are exempted from the provisions 
of the Clements bill. 


Alemite Outlet 


Charlotte, N. C., Feb. 15.—Shaw 
Distributing Co. of Charlotte, headed 
by Oliver Shaw, has been appointed 

| distributor of Alemite products for 
| South Carolina and North Georgia. 








By JOHN C. WETMORE 


Los Angeles, Feb. 15.—Golden 
State motor car merchants these 
days sure are watching the open- 
ing up of the 
1935 business 
year from a 
lofty perch on 
top of the 
world. 

Following the 
report of the 
California state 
bureau that 1934 
registrations of 
as all classes of 

automotive 
= Weumee vehicles showed 
a gain of 43,000 over those of 
1933, which is the first increase 
in three years, come eye opening 
reports of January automobile 
registrations in both the North- 
land and the Southland. 

In the first 24 days of January 
Southern California new passen- 
ger car registrations scored an 
increase of 86.5 per cent over 





those of January, 1933, added to| 
a gain of 96.7 per cent in the| 
in the first} 


Northland’s capital 
17 days of the month. 

In the first 24 days of January 
Los Angeles County new passen- 
ger car registrations jumped 82.5 
per cent, 2,809-1,594, over that 
period of last year. The 10 lead- 
ers with their contrasted 1934-33 
automobile sales were: Plymouth, 
619-209; Ford, 578-730; Chevrolet, 


419-146; Dodge, 222-96; Stude- 
baker, 218-61; Olds, 120-10; Pon- 
tiac, 78-24; Buick, 76-56; Nash, 


71-32; De Soto, 62-24. 

Southern California in the first 
24 days of last month did even 
better than Los Angeles district 
with a Southland increase for 
the former of 86.5 per cent, 3,965- 
2,126, over this period of last year. 
Its 10 top notchers with their 
contrasted sales were: Plymouth, 
898-264; Ford, 818-966; Chevrolet, 
637-202; Dodge, 309-131; Stude- 
baker, 263-120; Olds, 170-15; 
Buick, 123-86; Pontiac, 108-33; De 
Soto, 79-26; Nash, 79-43. 

San Francisco County sales 
nearly doubled last year’s early 
January new passenger car regis- 
trations with a gain of 96.7 per 
cent, 519-264, the 10 best perform- 
ers with their contrasted sales 
being: Ford, 124-98; Plymouth, 
120-42; Chevrolet, 11-34; LaFay- 
ette, 41-0; Studebaker, 33-6; 
Dodge, 32-15; Buick, 20-9; De 
Soto, 11-21; Terraplane, 11-6; 
Chrysler, 8-6. 


Indiana Solons Adopt 


Safety Glass Ruling 

Indianapolis, Ind., Feb. 15.—A 
bill requiring all Indiana-owned 
passenger cars to be equipped 
with shatter- proof safety glass 
has been passed by both branches 
of the state legislature and sent 
to Gov. Paul V. McNutt for his 
signature. 

The measure would become ef- 
fective Jan. 1, 1936. It provides, 
however, that cars already on the 
road when the bill becomes oper- 
ative are exempt from its pro- 
visions. All new cars registered 
here would come under the bill’s 
provisions after the first of next 
year. Machines registered in 
other states do not come under 
the bill which, it is said, makes 
Indiana the 22nd state to pass 
such a measure. 


Convict Coast Dealer 


For Code Violation 
Oakland, Calif., Feb. 15. 
Police Judge Chris B. Fox, of 
this city, last week sentenced 
Chauncey Monett, head of the 
local Monett Chevrolet Co., to 
pay a fine of $100 or serve 50 
days in jail for violating the 
State Industrial Recovery Act. 
Monett was charged with viola- 
tion of the state automobile code 
by disregarding regulations and 
making excessive trade-in allow- 
ances on used cars. He elected 
to pay the fine rather than go 

to jail. 
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West Coast Car Dealers 
In Fine Sales Position 


Await Starting Signal 
In Diesel Record Try 


Washington, D. C., Feb. 15. - 
America’s two aspirants for the 


| world land speed record for Diesel 


oil-burning motors at Daytona 


| Beach, Fla., this month, are ex- 


pected on the famous beach with 
their record cars most any day 
now. 

Dave Evans, pioneer of high 
speed Diesel motors, left Indian- 
apolis several days ago with his 
“Hemphill Waukesha Comet” and 
Clessie L. Cummins, builder of 
the “Cummins Diesel” which Bill 
Cummings, national racing cham- 
pion, will drive, departed from 
Columbus, Ind., with his car the 
following day. The record for 
Diesels is 120.33 miles an hour 
and was established on Montlhery 
Speedway in France last year by 
George Eyston, of England. 


INTIMATE 1 





Mich. Engineers Name 


Doolittle as Chairman 


New York, Feb. 15.—Major 
James A. Doolittle, newly elected 
chairman of the aeronautic divi- | 
sion of the American Society of | 
Mechanical Engineers has charge | 


| of the arrangements for the divi- | 


sion’s annual meeting, to be held | 
in St. Louis, Mo., early in Oc-| 
tober. 

Jerome Lederer has been elec- | 
ted secretary of the _ division. | 
“Blind Flying and _ Propellers” | 
will be discussed at the semi- 
annual meeting slated to be held | 
in Cincinnati in the near future. | 


Re-Elect Honig 
Kenosha, Wis., Feb. 15.—Spencer 
T. Honig was re-elected president 
of the Kenosha Automobile Dealers 
Assn. at the annual meeting held | 


here. Other officers are Oscar Sev- 
ertson, vice-president; Harold B. 
Woodlief, secretary-treasurer. The 


association will sponsor its annual 
automobile show Mar. 10 to 17 with 
a committee consisting of Erwin 
Benning, George Greiner, Oscar Sev- 
ertson and Robert Peterson. 


NTERVIEWS 


Indianapolis 
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Jan. Sales 


Nearly Double Last Year 


Indianapolis, Ind., Feb. 15.— 
Getting away to a flying start 
toward better business in 1935, 
Indianapolis new car _ registra- 
tions for January came within 
a few cars of doubling the record 
of January, 1934. 


Gains were scattered gener- 


| ously among the two dozen active 


makes of cars listed and all price 
divisions shared in the upturn. 


The throttle of new car short- 


| age, prevalent in many divisions 


of the trade, however, continued 
to harass dealers and kept the 
total from mounting to much 
higher ground. Several manu- 
facturers, among whom are two 
of the three leaders, have been 
unable to meet the demands of 
local dealers by a wide margin. 
Ford registrations showed a 
gain of just a bit more than 100 
per cent while Chevrolet, with 
only the standard model available 


TRE &? 





in limited quantities pushed 50 
per cent ahead of last year. Plym- 
outh also nearly doubled its pre- 
vious January volume. 

Total sales for the month, ac- 
cording to the compilations, 
amounted to 852 cars, against 432 
last year and 388 in December. 

Used car registrations for the 
month totaled 1,148 against 1,303 
for January of last year, and 1,124 
in December, 1934. 

New truck sales, although not 
making the headway registered 
in the passenger car division, 
topped both comparative months 
by 10 to 20 per cent. As usual, 
the big share of the business went 
to the four leading sellers—Ford, 
Chevrolet, Dodge and Interna- 
tional. The total amounted to 
166 units, against 130 in Decem- 
ber and 154 in January a year 
ago. Used trucks registered total 
143. 


ACE BUYER 





“All right, [7/1 talk about radio now 
because I can... thanks to NBC!’ 


In ‘‘NBC Network Aireas’’, space buyers and advertisers get the 
entire Geography and Arithmetic of Radio—in one grand book. 


Joseph P. 


“NBC NETWORK AIREAS” 


Table of Contents 


How Can Radio Circulation be Mea- 
sured to Everybody’s Satisfaction ? 
The Engineering Study 
The Audience Response Study 
Combining Field Strength and Audi- 
ence Mail to Establish Audience 
Location and Density 
Building Network Figures and Maps 


GEOGRAPHY & STATISTICS OF 
NBC POTENTIAL CIRCULATION 
NBC Red Networks 
NBC Blue Networks 
NBC Pacific Networks 
NBC Supplementary Groups 





came out! 


generalities,’ 


facts we had 


Data was as honest and 
informed a man as ever called for a 
milline squeeze play on the client’s 
five-yard line. He knew his ABC back- 
ward, and all the other answers except 
one—potential circulation 
Radio Listeners. And a man had that— 


until ‘“‘NBC NETWORK AIREAS” 


‘“Now I Can Really Tell’ Em,’’ says 
Data. “It's Radia’ s Bigg st Story!’ 

‘“Space buyers used to deal in radio 
admitted 
milline merchant. ‘ 


but they weren’t enough. 


figures on 


miles 


But with ¢//s book, I’ve got the figures 
on every NBC network, for every 
county in the United States. It took 
NBC two years to make this survey of 
exact Field Strength Signal Tests and 
Mail Response analysis. They sent 
specially equipped cars over 230,000 


they analyzed millions of let- 


ters. Work?—you said it! But how 


the 


eminent 


we’ve needed the results! Now, at last, 
we've got answers to what we used to 


think were the answers. ’”’ 


Mr. Data is right. We will gladly send a 


“We used all the 


copy of “*‘NBC NETWORK AIREAS”’ 


to agency executives and national advertisers. 


NATIONAL BROADCASTING COMPANY, INC. 


A RADIO CORPORATION 


OF AMERICA 


SUBSIDIARY °* 


NEW YORK * 


CHICAGO + WASHINGTON °* 


DETROIT + 


SAN FRANCISCO 
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To San Diego Exposition 


Dearborn, Mich. Feb. 15.— 
Henry Ford will make a personal 
visit to the West Coast this sum- 
mer to see the California Pacific 
International Exposition, which 
opens May 29, at San Diego. 

So he told G. A. Davidson, 
chairman of the board of direc- 
tors of the exposition, here to 
make final arrangements for the 
Ford exhibit at the fair, and to 
view a model of the Ford exhi- 
bition building. 

Edsel B. Ford, president of the 
Ford Motor Co., will also visit the 
exposition some time during the 
summer, but whether or not cir- 
cumstances will permit the father 
and son to make the visit at the 
same time cannot now be deter- 
mined. 

Davidson came here from Wash- 
ington where he is seeking pass- 
age of legislation providing for 
an exhibition at the fair by the 


2,929 Trucks 
Delivered by 
Dodge in Jan. 





Detroit, Feb. 15.—January, 
1935, deliveries of Dodge com- 
mercial cars and trucks, so far 
reported by dealers, are substan- | 
tially higher than deliveries re- 
corded for January, 1934, accord- 
ing to J. D. Burke, director of 
truck sales of Dodge Brothers 
Corp. The total of truck deliver- 
ies during the first month of this 
year was 2,929 units, as against 
2,065 units delivered in the cor- 
responding period of 1934—a gain 
of 41.8 per cent. 

Shipments of Dodge commercial 
cars and trucks, during 1934, 
reached the largest volume in the 
company’s history. 

Previous to 1934, the high mark 
for Dodge truck shipments was 
66,830 units forwarded in 1926, 
the year which also holds the rec- 
erd for shipments of Dodge pas- 
senger Cars. 

The 1934 truck shipment record 
tops that of 1926 by 1,639 units, 
the total of commercial cars and 
trucks shipped by Dodge Brothers 
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Ford Plans Personal Trip 


Federal government and author- 
izing the President to invite 
foreign governments to partici- 
pate, 

The Ford building, cast in mod- 
ern lines, is to. be of permanent 
construction, to remain in Balboa 
Park, site of the exposition, after 
the show is over. 

Briefly it is an 
tunda, fronted by a high tower, 
built on a promontory skirted on 
three sides by a deep canyon. 
The rear of the rotunda opens 


visitors a beautiful view, with the 
glistening Pacific in the distance. 

Grouped around the walls of the 
circular entrance to the rotunda 
will be the pictured story of the 
production of ore, wool, cotton, 
bauxite, rubber and other raw 
materials used in the manufac- 
ture of the Ford car. 


The rotunda of the building, 
built of white stucco plaster, will 


walls 40 feet high. Inside, against 
the wall, are a series of exhibits, 
then, moving toward the center, 


|@ broad passage way, and then 
| another series 


of exhibits ar- 
ranged in broad _ semi-circular 
form. The exhibits and the pas- 
sageways are to be roofed over, 
but in the center is a great open 
air court, 186 feet wide, in which 
all the latest models of Ford and 
Lincoln cars will be on display. 


Eleven Stew Biaaieu 
Added to MEWA Rolls 


Chicago, Feb. 15.—Eleven new 
members in eight states were to- 
day announced at headquarters 
of the Motor and Equipment 
Wholesalers Assn. They are as 
follows: 


Chicago Auto Parts, Inc., Chi- 
cago; J. B. Cook Auto Machine 
Co, Memphis, Tenn.; Harry’s 
Auto Parts, Danbury, Conn.; Har- 
vey’s Sales and Service Co., Bos- 
ton, Mass.; George Lawrence Co., 
Portland, Ore.; Joseph Leavitt, 
Worcester, Mass.; Mi11s- Morris 
Co., Memphis, Tenn.; Robinson 
Brothers, Jackson, Miss.; Stadtler 
Auto Supply Co., Houston, Tex.; 
Sunbury Auto Parts Co., Sunbury, 
Pa., and Wadel-Connally Hard- 





Corp. in 1934 being 68,469. 


ware Co., Tyler, Tex. 


immense ro- 


onto a balcony which will afford | 


be 340 feet in diameter, its outer | 


| vide 


Getting Ready for San Diego 


| 





of the exposition. 


Dealers, Finance Groups 


To Fight Proposed Bill 


Indianapolis, Ind., Feb. 15.—Or- 
ganized resistance on the part of 
automobile finance companies and 
automobile dealer organizations is 
being built up against the state 
administration’s retail installment 
sales bill introduced in the legis- 
lature here this week. 

Chief among the automobile 
trade’s objections to the measure 
is that it calls for a $100 license 
fee from any dealer carrying any 
of his own credit deals and man- 
dates the discounting of inter- 
est with each payment. The bill 
which also applies to furniture, 
electrical appliances and all other 
merchandise sold on time pay- 
ment would completely disrupt 
present systems of bookkeeping 
by both the dealer and finance 
company as well as work a hard- 
ship on the purchaser inasmuch 
as it would be impossible to di- 
the unpaid balance 


into | 


equal installments and would 
make the first payment much 
larger than the last. 

The bill is disguised as a con- 
trol measure for petty loan agen- 
cies and, it is claimed, is designed 
to lower interest rates. It is the 
contention of finance companies 
that it puts them in the class with 
pawnbrokers and although the 
interest maximum for an un- 
licensed company is set at 8 per 
cent licensed companies are per- 
mitted a maximum of 3% per cent 
a month which amounts to 42 per 
cent a year on the same basis that 
present automobile finance rates 
of 8 per cent on a year’s contract 
amount to 16 per cent in the end. 
The average rates prevailing here 
are 8 per cent on new cars and 
9 per cent on used cars. 

A statement issued by the 
Hoosier Assn. of Finance Com- 
panies, a group of independents 








Henry Ford (left) and Edsel Ford (right), are looking over the model of the Ford exhibit at California 


| Pacific International Exposition to be held at San Diego. Between them is G. A. Davidson, chairman 





operating within the state and 
not including the larger national 
companies, comes out strongly 
against the measure. This group, 
doing business of $8,000,000 an- 
nually in the state, claims to have 
the support of the larger concerns 
and plans are being laid to fight 
the bill to the end. It is their 
view that the bill will greatly 
handicap automobile sales in the 
state. 


Ill. Automobile Assn. 


Plans Maintenance Show 


Chicago, Feb. 15.—Illinois 
Automotive Assn. will hold an 
automotive maintenance clinic at 
the Navy Pier Apr. 22 to 26. Over 
70,000 feet of space are available 
for the exhibit. Shop Equipment 
Associates has reserved 20,000 feet 
of display space for its members. 

The plan is said to have the 
approval of the Motor & Equip- 
ment Mfrs. Assn., National Stand- 
ard Parts Assn., Motor Equip- 
ment Wholesalers Assn., and the 
Automotive Engine Rebuilders 
Assn. 





U. S. Summary—New Passenger Car Registrations—Year Ending December 31, 1934 
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YEAR ENDING AS OF DECEMBER 31 





1932 1932 % of 
Ind 





4.76 49,708 












1933 











ass % of 1934 


1934 % of 
industry Ind 










63,067 


58 6,269 4,899 
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Truckers Balk at Eastman 


Program in 


Present Form 


(Special from ADN Washington Bureau) 


Washington, Feb. 15.—Applying 
the acid test of their experience 
and knowledge to the Eastman 
motor carrier bill, members of the 
policy committee of the American 
Trucking Assns., found it want- 
ing in many respects at a meet- 
ing here this week, according to 
an official statement yesterday. 

Two days and two night of full 
discussion convinced the 32 oper- 
ators present, it is stated, that 
the Eastman plan of truck regu- 
lation, while substantially more 
liberal than previous bill of a 
similar nature, still could not be 
accepted without numerous im- 
portant amendments to it. 

At the same time, it is said, the 
committee was kindly disposed 
toward the Eastman program as 
a whole and generally agreed 
that some degree of Federal reg- 
ulation, in addition to the code, 
was desirable in the public inter- 
est and for the stabilization of 
rates in the industry. 

The committee, however, re- 
frained from giving its endorse- 
ment to the bill; on the other 
hand, it did not indicate that it 
would recommend opposition to 
it on the part of the organized 
industry. 

The decisions and suggestions 
of the committee will be consid- 
ered in detail by a permanent 





Eastman Bill Hearing 
To Begin Feb. 19 


(Special from Washington Bureau) 

Washington, Feb. 15.— 
Hearings on the Eastman 
bills will be started next 
Tuesday, according to Rep. 
Geo. Huddleston, of Ala- 


bama, chairman of the sub- 
committee of the House In- 
terstate Commerce Commit- 
tee, to which the measures 
have been referred. 


Hearings before the Sen- 
ate Interstate Commerce 
Committee are scheduled to 
begin on or about Feb. 25. 

While it has not been def- 
initely stated what particu- 
lar bill of the Eastman pro- 
gram would be considered 
first by either committee, it 
has been indicated that 
hearings on the motor car- 
rier bill would be held be- 
fore the others in the East- 
man group would be con- 
sidered. 


legislative committee of the asso- 
ciation, which was appointed by 
Ted V. Rodgers, president, and 
which was approved by the policy 
and executive committees of 
ATA. 

Three of the outstanding criti- 
cisms of the proposed regulatory 
act were: 

1. The absence of any adequate 
policing agency to enforce its 
provisions. 

2. The failure to take into con- 
sideration the gains made in reg- 
ulation of the industry under its 
code of fair competition. 

3. The failure to include the 
code machinery in the adminis- 
tration of the act. 

“It is doubtful whether East- 
man’s bill, in its present form, 
would have been endorsed had 
the matter been brought to a 
vote,” says the ATA statement. 
“If such a vote had been taken, it 
is probable that the industry 
would have demanded the accept- 
ance of numerous amendments 





To Resume Work 





Toronto, O., Feb. 15.—The Toronto | 


plant of the Follansbee Brothers 
Co., idle for several months, will 
resume operations early in March 
after necessary repairs, giving em- 
ployment to 500 men. This was an- 
nounced this week by John Follans- 
bee, former president of the com- 
pany which is now operating in re- 
ceivership under George T. Ladd, 
Isaac M. Scott and Follansbee. 








and the assurance of the passage 
of the Co-ordinator Bill, H. R. 
5365, providing for the reorgani- 
zation of the Interstate Commerce 
Commission and the administra- 
tion of the Motor Carrier Act by a 
special division of the commis- 
sion.” 


Car and Truck Sales 


Up in North Carolina 


Raleigh, N. C., Feb. 15.—Leland 
S. Harris, head of the motor ve- 
hicle license bureau of the state 
department of revenue, 
that sales of both automobiles 
and trucks 
showed an appreciable increase 
for January over the number sold 
in January, 1934. 

The comparative figures are as 
follows: January, 1933, 3,913 cars 
and 1,227 trucks; January, 1934, 
1,417 cars and 928 trucks. 


reports | 


in North Carolina | 


Ford Thirstier | 
Than Old Mare 


Dearborn, Mich., Feb. 15.—Al- 
though it may not have occurred 
to the average motorist, figures 
made available by the Ford Mo- 
tor Co. today show that consider- 
able more water goes into the 
making of a modern Ford V-8 
car than the water which is used 
to fill the radiator. 

The River Rouge plant of the 

| Ford Co., the figures showed, 
averages 525,000,000 gallons of 
water consumption per day. This 
is more water than is used in 
the cities of Detroit, Cincinnati, 
O., and Washington, D. C., com- 
| bined. 
Cooling equipment for electric 
; condensers, vats for treating met- 
als, and thousands of other phases 
| of motor car construction require 
the tremendous gallonage utilized 
in the Rouge plant. 

As a comparison, available fig- 
ures show the entire city of De- 
troit uses approximately 288,000,- 
000 gallons of water per day. 
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Airtemp Holds First 
Annual Sales Meeting 


Detroit, Feb. 15. — Predicting 
that 1935 would be “the greatest 
year in the history of the air con- 
ditioning industry,” Walter P. 
Chrysler jr., president of Airtemp 
Inc., sales organization for the air 
conditioning products of Chrysler 
Motors, took part here this week 
in the first annual convention of 
his organization. 


“Detroit, the center of the auto- 
mobile industry, may some day 
soon also become the center of 
what has been described as 
‘America’s next large industry’ 
air conditioning,” Chrysler stated. 

“The air conditioning industry 
is in a process of progress and 
development as the automobile 
and radio industries were a few 
years ago. The trend in air con- 
ditioning, as in the automobile in- 
dustry, is toward standardization, 
and mass production, making a 
large number of units by the most 
modern manufacturing processes, 





so that the public can buy them 
at the lowest possible cost.” 

Officials who took part in the 
convention included: H. C. 
Jamerson, general sales manager 
of Airtemp Inc.; E. S. Chapman, 
president of the Amplex Division 
of Chrysler Motors; A. C. Staley, 
chief engineer of the Air Condi- 
tioning Division, and engineers in 
the Research Laboratories. 

At today’s sessions, the ad- 
vertising program for the year 
were presented by Jamerson. J. 
C. Chambers, executive engineer, 
addressed the convention on 
“The Importance of Engineering 
and Sales.” 

In the afternoon the visitors 
made atour of the Dodge 
and Amplex plants. A banquet 
was held tonight at the Statler 
Hotel at which Walter Chrysler 
jr, and K. T. Keller, president 
of Dodge, and general manager 
Chrysler Corp. were the speakers. 








HE vote is in. Motoring America wants Hydraulic 

Braking. If you sell motor cars you know it. You 
know that Hydraulic Braking is a definite, important sales 
asset, and that its value is steadily growing. 


Consider the reasons. Hydraulic Braking gives the 
motorist an easy, cushioned pedal — permanent equal- 
ization of pressure—freedom from lubrication of linkage 
—freedom from noise. Hydraulic Braking gives the dealer 
low service overhead, added sales appeal and brake- 
contented customers. It gives the manufacturer low in- 
stallation cost and high public acceptance. 


Correspondence is invited. 


DETROIT, 


HYDRAULIC BRAKE COMPANY 
MICHIGAN 


LOCKHEED HYDRAULIC 


OFFICIALLY SERVICED THROUGHOUT THE NATION BY 


Four BRAKE Wheel 


WAGNER ELECTRIC CORPORATION 





ment on behalf of the motor man- 
ufacturers in opposition to the 
Black bill, and marshalled an im- 
pressive array of sound argu-| 
ments against the passage of this 
proposed legislation which would | 
arbitrarily impose on workers a 
maximum working time of thirty 
hours a week. 

In making his presentation to} 
the Senate sub-committee, Gra- 
ham built up an argument which 
included all phases of production 
and consumption phenomena as 
faced by the automotive industry | 
and the tens of thousands of men | 





30. Hour Week Meets Strong Industry Opposition 
Would Retard Recovery, 2 | — 


Graham Tells Senators 


(Continued from Page 1) 


provisions designed to increase 
its profits by collective action 
at the expense of the consumer. 
As is generally known, the 
automobile industry for many 
years has been noted for the 
high earnings of its employes, 
which now average 77 cents an 
hour under the code. 


“The weekly hours of produc- 
tive workers were limited by this 
code to an average of 40 hours 
per week with a maximum of 48 
in any week, intended to provide 
the degree of flexibility required 
by the peculiar characteristics of 





who find employment within its 
ranks. 
“In any industry where de- 
mand fluctuates from week to 
week as it does in the automo- 
bile industry,” Graham told the 
Senators, “accurate forecasting 
is impossible. In such cases 
there are two necessary ele- 
ments of flexibility in expand- 
ing production to meet rapid 
changes in production require- 
ments. First, production is ex- 
panded by increasing the total 
working hours of the existing 
force of productive labor, which 
is the most desirable method, 
and second, by expanding the 
number of temporary employes. 
Any rigid limitation upon the 
number of hours permitted 
members of the working force 
per week necessarily eliminates 
very largely the first element 
of flexibility. It becomes neces- 
sary, therefore, to meet fluctu- 
ating demand largely by ex- 
pansion of the working force.” 
Continuing his exposition, the | 
spokesman for the AMA pointed 
out that this situation encourages 
the influx of large numbers of 
men, whose employment can be| 
temporary at best, creating there- 
by a social problem of no small 
proportions after the peak em-| 
ployment period has been passed. | 
Graham then went on to explain | 
the practical disadvantages of this 
method of recruitment, and 
pointed to past experience to il-| 
lustrate its dangers to industry, 
to the community, and to the! 
workers themselves. 

In connection with the experi- 
ence gained with plans to limit 
hours under the manufacturers’ 
code, Graham declared: 

“Following passage of the 
NIRA, the automobile industry, 
in its desire to co-operate with 
the recovery program of the 
Administration, accepted a code 
which consists of labor pro- 
visions only and contains no 
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| cumstances, 
| quirements of the spring of 1934 


| industry employed an extraordi- | 

narily large number of temporary | |; 
| employes for a few months at} 
| that time. 


| the 
| and thus would have raised their | 


annual earnings considerably | 
above those they actually re-| 
| ceived. It should be noted that) 


| hours in the first year of opera- 


| consequences 


| the members of the industry con- 


the industry. 
“Due to a combination of cir- 
the production re- 


reached a high sharp peak and 
in its application of the ‘spread- 





work’ theory under the code, the 


The employment of | 
these additional workers resulted 
in a marked lowering of efficiency 
and increase in the final cost of 
the product. This sharp rise in 
production would ordinarily have 
furnished more employment for 
industry’s regular employes 


these provisions of 40-hour aver- 
age and 48-hour maximum re- 
sulted in the employes securing 
an actual average of less than 40} 


tion. It seems evident that a} 
maximum of 30 hours would re- 
sult in an average of much less 
than 30 in this industry. For a 
given volume of production there 
is, broadly speaking, a _ corre- 
sponding number of man-hours 
of employment required, and the 
extension of employment to tem- 
porary employes detracts corre- 
spondingly from the employment 
opportunity of the more steady 
workers and impairs their annual 
earning power.” 

It was then pointed out by 
Graham that, faced with these 
of limitation on 
working hours in an _ industry 
characterized by fluctuating de- 
mand for its product, the indus- 
try has developed certain plans, 
including a recommendation that | 
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in the fall of the year “so as to 
increase employment in the win- 
ter months and tend to reduce 
the usual peak production re- 
quirement in the spring.” 

The industry’s spokesman told 
the Senate sub-committee that 
under the new plans the industry 
hopes it will be in a position to 
operate in a manner which will 
effect an improvement in regu- 
larization of employment and an- 
nual earnings. 

Graham insisted that any rigid 
limitations of working hours, 
“such as are now proposed in the 
30-hour bill,” would nullify the 
industry’s carefully worked out 
plans. 

“It would prohibit,” he ex- 
plained, “the expansion and con- 
traction of the working hours 
of a stable working force and 
thus force the industry to re- 
peat its undesirable experience 
of 1934 of adding large numbers 
of men for brief periods.” 

Graham further emphasized 
that “any reduction of present 
levels of weekly hours without 
compensating wage increase 
would reduce those now employed 
to subsistence level, which would 
also be the level of earnings of 
any new employes added by rea- 
son of the reduction.” He then 


showed that a compensating wage |the way of adjusting this indus- 
| try, 
stantial increases in the costs of | demand, to a rigid limitation of 
manufactured articles to all| hours, of the substantial costs en- 


increase would be added by sub- 
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classes of consumers. 
Furthermore, he revealed con- 
clusively that any rigid limitation 
of working hours is likely to af- 
fect more seriously the smaller 
companies than the larger, well 


financed organizations. Addition- 
ally, a rigid 30-hour limitation 
with compensating wage increases 
would result in “a_ self-imposed 
embargo on the export of Ameri- 
can cars.” This, Graham showed, 
would mean the loss of foreign 
markets to the producers and the 
loss of millions of hours of work 
to the employes. 

In conclusion, Graham told the 
sub-committee: 

“There can be no doubt of the 
deep concern of this industry, 
with its half million employes 
and all of those throughout the 
country whose interests are 
identified with it, in the great 
change in existing economic re- 
lationships which are proposed 
in this measure (the Black bill). 

“Any measure which threatens, 
even with the best intention, to 
put the automobile beyond the 
reach of the average American 
citizen, concerns not only the in- 
dustry but almost every man and 
woman in the country. 

“T hope I have made clear to 
you the practical difficulties in 


with its highly fluctuating 








tailed, whether compensating 
wage increases are adopted or not, 
of their probable effect in the in- 
crease in the cost of the product 
which is likely to result in reduc- 
tion in sales both at home and 
abroad, and consequently, in em- 
ployment in all branches of the 
industry. We hope that you will 
recognize that recovery is well 
under way, and that the automo- 
tive industry is doing its full 
share to hasten the day of com- 
plete recovery and full employ- 
ment for all.” 


Estimate Yearly 
NRA Code Cost 
At $41,400,000 


(Continued from Page 1) 


also of those pending. The sur- 
vey also includes the estimated 
expenditures of code authorities 
which operate on the basis of vol- 
untary contributions from indus- 
try. 

The indicated total was consid- 
erably below most official expec- 
tations and unofficial estimates. 
The figures are not final and indi- 
eations are that after code au- 
thorities complete their organiza- 
tion and are able to relate their 
estimated needs to actual opera- 
tion, the total expenditures will be 
still further reduced. 


Establishing an annual total 
was difficult because budgets run 
for varying periods of time, are 
calculated on widely differing 
bases of contribution, and are un- 
dergoing revision as code author- 
ities enter their second budget 
periods. 

In calculating the percentages 
of assessment rate to volume of 
business great difficulty was en- 
countered because only in the 
case of 352 approved budgets was 
it possible to establish the total 
sales for the industries affected. 
For these 352 budgets it was 
found that $38,118,000 of assess- 
ments applied on $70,380,000,000 
worth of business, or a ratio of 
1/19th of one per cent. 


3, 000, 000th F vigidaire 

.Dayton, O., Feb. 15.—The 3,000,- 
000th Frigidaire has just been pro- 
duced at the Moraine City, O., plant 
of Frigidaire division, General Mo- 
tors Corp., automatically launching 
a nationwide advertising and selling 
campaign that will be participated 
in by a large number of daily news- 
papers, a score of national mag- 
azines, and thousands of Frigidaire 
dealers and salesmen. 








CUMULATIVE NEW PASSENGER CAR REGIS 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive Daily 


News immediately upon release twice weekly. 





Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List 


Co. and Metropolitan New York area which are compiled by Sherlock & Arnold. 
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years from any Detroit plant. 
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Record Dodge Truck Driveaway 
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Dodge dealers from six mid-western states participated in one of the largest truck driveaways in recent 
One hundred and two trucks, most of them with new Dodge passenger 


cars in the bodies, made up this record caravan. 


Dealers from Six States 


In Dodge Truck Caravan| Shew Salesmen 





Detroit, Feb. 15.—One of the 
most impressive caravans of new 
commercial transportation to 
leave the motor city, was that 
dispatched by the truck division 
of Dodge Brothers Corp. this 
week. 

A fleet of 102 Dodge one and 


one-half-ton, specially painted 
stake body trucks, wound their 
way, under police escort, from 


the Dodge truck plant on Lynch 
Rd. down Gratiot Ave., across 
Cadillac Square and out Michi- 
gan Ave., all headed west. Each 
of the trucks carried a new pas- 
senger car as cargo. 

The drive-away party com- 
prised more than 120 Dodge 
dealers and salesmen from Illi- 
nois, Wisconsin, North Dakota, 
South Dakota, Iowa and Minne- 
sota. After arranging to take 
delivery of the vehicles at the 
point of manufacture, the men 
journeyed to Detroit by train, 
arriving here a day prior to the 
event. They were treated to a 
sightseeing tour through the 
Dodge truck factory, the Dodge 
forge plant, the foundry and the 
motor assembly. Later the drive- 
away party was taken to the axle 
plant and the engineering labora- 
tories in Highland Park. In the 
evening, company officials enter- 
tained the dealers at a banquet 
at Fort Shelby Hotel. 

Questioned about the delivery 
of the fleet of Dodge trucks, J. 
D. Burke, director of truck sales 
named as one of the causes the 
rapidly increasing rate at which 
business in all lines finds it neces- 
sary not only to replace worn-out 
transportation with new _ units, 
but to expand its motor transport 
to take care of materially speeded 
up business activities. 

As Burke put it: “The move- 


TRATIONS 11 STATES JANUARY 1935-1934. 


The complete cumulative figures will appear each week, until all 48 states or completed United States totals for the months have been printed. 


ment toward more and better 
truck services took definite form 
a year ago. At that time Dodge 
re-organized its already great 
truck production facilities to meet 
growing dealer demand for 
trucks. How well these prepara- 
tions were justified is shown by 
the fact that Dodge truck ship- 
ment for 1934 reached the high- 
est point in the company’s history 
68,469 units.” 


Records Fall 
As Olds Hits 
All-Time Top 


Lansing, Mich., Feb. 15.—Break- 
ing all records for the month, 
Oldsmobile in January sold 10 
times as many cars at retail as in 
January a year ago, according to 
an announcement today by D. E. 


Ralston, vice-president and gen- 
eral sales manager 

“Production for this time of 
year is at the highest point in 


history,” Ralston said, “and more 
cars are coming off the line daily 
than at any other time in Olds- 
mobile history. 

The popularity which was en- 
joyed by Oldsmobile in 1934, when 
sales were doubled, has been aug- 
mented by public approval of the 
new models,” said Ralston, “and 
the result is the biggest January 
in the 38-year history of the com- 
pany. 

“With the flying start we re- 
ceived in January, with produc- 
tion scheduled this month which 
will exceed any month since Olds- 
mobile built its first car, and with 
the demand for cars steadily 
growing, our 1935 goal appears a 

certainty.” 


Pontiac Rewards 


Pontiac, Mich., Feb. 15.—Five 
retail Pontiac salesmen each in 
New York, Detroit and Chicago, 
received gold watches this week 
from the 
having sold the largest 
of new cars during their respec- 
tive automobile shows. 

In each of these cities an in- 
tensive schooling was given all 
retail salesmen during the week 
preceding the auto shows, and 
announcement was made by S. C. 
Bray at the final meetings that 
the five men in each city turning 
in the greatest number of retail 
sales during the show would re- 
ceive watches from the company. 

The winners were as follows: 
In New York—F. Fisher, Apuzzo 


Barley Motor Sales, 16 sales; Ir- 
win Schurmacker, East Side 
Pontiac, 14 sales; Earl L. Daw- 
son, East Side Pontiac and J. 
Passerelli, Apuzzo Barley Motor 
Sales, tied with 12 sales each; 


and Lee Weiss, Peter Weiss Mo- 
tor Sales and George 
Apuzzo Barley Motor Sales, tied 
with 10 each. 

In Detroit the winners were: 
Dave Garfield, Clark Auto Sales 
and F. A. Geisler, Harley Buick 
Sales Co., tied with 14 each; 
Walter Jurvis, J. P. McGuire, 
Inc.; Harold McCroy, Kramer 
Eberts and W. B. Cameron, Chief 
Motor Sales, tied with 10 sales 
each. 

In Chicago the winners were: 
W. L. Lovejoy, Warner Motor 
Sales and P. Holland Mahoney, 
Sirovatka Co., tied with 14 sales 
each; Irving Zima, Franklin 
Webber Motor Sales, 12 sales; L. 
R. Snodgrass, C. J. Long Motor 
Co., 10 sales and H. O. Boyer, 
Walter Peckat Co., 7 sales. 
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Annual Meeting 
At Cleveland 


Cleveland, Feb. 15.—The seventh 
annual convention of distributors 
and wholesalers of Willard bat- 
teries will be held in Cleveland 
Feb. 19 and 20. 

Company officials estimate this 
will be the largest convention in 
Willard history. Reservations 
have been made for over 600 
wholesalers and salesmen at the 
Cleveland Hotel, which will be 
headquarters during the conven- 
tion. The business sessions will 
be held in the theatre of Cleve- 
land’s Public Auditorium, where 


performances will be presented to 
the group. 

In discussing the plans to be 
announced for 1935, F. G. Tuefel, 
sales manager, remarked on the 
growth of the Willard dealer or- 
ganization. 

“Today we have over 41,000 
dealers, the greatest in our his- 
tory,” he said. “With the new 
plans and campaigns which will 
be announced at the convention 
in Cleveland to this army of 
dealers, we expect 1935 to be one 
of the best years in Willard’s 33- 
year history.” 


Philadelphia Jobbers 
Plan Service Clinic 
Philadelphia, Feb. 15.—Jobbers 
in the Philadelphia trading area 
will hold a preliminary dinner and 
meeting Monday night at head- 
quarters of the Automotive Trade 
Assn, to lay plans for the auto- 
motive maintenance .demonstra- 
tions to be held here Mar. 5, 6, 
7, and 8 through the co-opera- 
tion of wholesalers and approxi- 

mately 100 manufacturers. 


The chief address of the even- 
ing will be given by Don McKim, 
parts distribution manager of the 
Motor and Equipment Wholesal- 
ers’ Assn., whose subject will be 
“This Is No Time for the Ordi- 
nary.” McKim’s talk is expected 
to outline a plan for the tuning 
of selling efforts with up-to-date 
conditions. Attendance last year 
exceeded 10,000. 


Profit Up 450% 

Port Huron, Mich., Feb. 15.—The 
Mueller Brass Co. has emerged from 
the heavy losses suffered during the 
depression period and for the fiscal 
year ending Nov. 30, 1934, it showed 
a net profit of $131,000, according 
to a statement made at the annual 
directors meeting held here last 
week. The profit of $131,000 dur- 
ing 1934 is 450 per cent over that 
of $29,000 for the fiscal year end- 
ing 1933. 





New states shown today include Arizona, Idaho, Maryland, Minnesota, Montana and South Carolina. 
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Towle Says 1935 Cars Should Please Designers 


o—————c— 


Sees Romance, Interest 
In Automobile Industry 


By CAPT. H. ‘LEDY ARD TOWLE 
Director, Studio Creative Design, Pittsburgh Plate Glass Co. 


Pittsburgh, Feb. 15.—-The auto- 
mobile industry, more than any 
other perhaps, is the most ro- 
mantic and in- 
teresting com- 
bination of man- 
ufacturing effort 
that the world 
has ever known. 

If those in the 
thick of its ac- 
tivities had the 
time to pause 
and, sitting 
back, survey 
themselves, they 
would be more 
than pleased at 
what they have 
done in the way of improving the 
motor car. They would also be 
somewhat amused at certain ten- 
dencies which have crept into 
their thinking, and what comes 
of them. Tendencies which have 
to do with going along the lines 
of least resistance in matters of 
color and design, for instance. 


100 M.P.H. Speeds 

Everybody seems to be agreed 
that the car of today and its im- 
mediate tomorrows (for the aver- 
age consumer) is a 100-mile-an- 
hour car. Everybody must think 
so because the new speedometers 
all register up to 100 miles an 
hour, or over, from the most in- 
expensive make to the most 
costly. 

That’s traveling! And because 
it’s traveling, many forward 
thinking manufacturers are spec- 
ifying safety glass for every part 
of the car from windshield to 
rear window. This is very much 
as it should be and many states 
are assisting the manufacturer 
along by the gentle push of mak- 
ing it imperative that after a 
certain time all cars sold in that 
state be fully equipped with this 
glass. 

This will help a lot and reduce 
the chance of sliced ears and 
punctured cheeks to a minimum. 

While all this interesting de- 
velopment toward more speed and 
more safety has been going for- 
ward, it was discovered in a sep- 
arate automotive activity that the 
public for the last five years or 
more (before that no one cared 
to investigate) really only likes 
cars painted for the most part in 
darker and low-keyed colors. 

If this is really true, it is most 
unfortunate right now because 
everybody knows that darker col- 
ors are hard to see—especially 
when a car is going fast. 

Maybe we should paint some 
lighter ones and give the pedes- 
trian a break; or the other fel- 
low at the traffic intersection. 


Lighter Colors Seen 

We think practically all the 
color engineers in the industry 
have sensed the need for lighter 
and more cheerful colors this 
year, for at the shows the models 
are almost without exception ar- 
rayed in the lighter shades of the 
chromatic scale. 

We have had a feeling that per- 
haps this year, because of the 
well known public preference for 
darker shades, the show colors 
would be dulled in tone and had 
wondered just how important 
black would be in the 1935 color 
picture. 

Just for fun we counted cars. 
At the New York show, out of 141 
cars shown in what the salesmen 
said were “production colors,” 
only 18 were black. A very small 
percentage. In Detroit, out of 
155 cars shown, 20 were black. 
In Chicago, the proportion was 
the same. 

Just enough to barely “salt” the 
show; surely not sufficient to in- 
dicate anything like a trend. 


For the rest—about 75 per cent 


were in colors lighter in tonal 
value than 50 per cent grey. 


This should be a colorful year. 
Things are getting better, cars 
are going faster, and they should 
be painted in “high visibility lac- 
quers.” 

We noticed no less than 35 
handsome cars finished in the 
rich polychromatic lacquers that 
have so much depth and beauty. 


The use of a single color over 
the entire surface of the car is 
still a predominating note. It is 
not necessarily a sound one—or 
the only thing to do. 


“Solid” Colors Popular 


It seems to be the present cus- 
tom mostly because the new 
streamline silhouettes are com- 
ing along so fast and changing 
so rapidly that the use of a singie 
color is the “safest” procedure. 


It is true that these splendid 
looking new cars do not take 
kindly to a color scheme of wide- 
ly divergent tones and for that 
reason the black fender is slowly 
but surely being outmoded on 
production cars finished in color. 


We feel that a careful analysis 
of the present models will show 
that several tones of the same 
color very closely connected in 
their chromatic scales will be 
a richer and more happy solution. 


The hoods and backs of the 
new cars are leaning more and 
more away from the perpendicu- 
lar lines of just a few years ago, 
and the effect upon the silhouette 
when looked at from the side is 
very marked. Almost all of to- 
day’s cars look as if they were 
moving—even when parked at the 
curb. 


An innovation we liked on sev- 
eral models was the radio loud 
speaker located in the roof of 
the car above the windshield—so 
that those in the rear seats may 
have an equal chance at the base- 
ball scores. 

Recessed Luggage Space 

Places for luggage and the 
spare tire have been recognized 
as a definite factor at last, and 
are not just stuck on here or 
there, but are either hidden away, 
as we think they should be, or 
else have taken their place as a 
definite part of the over-all 
streamline design. 


The new deeply skirted “tear 
drop” fenders which were shown 
for the first time several years 
ago on one or two cars, are com- 
ing into universal use and the 
new all-steel roof appearing on 
some models is a distinct style 
asset. 


The “three-in-a-front-seat” idea, 
which was pioneered last season 
by several well known makes, has 
taken hold with the result that 
many models have this clubby 
feature. 


We noticed some horns recessed 
in fenders and predict that soon 
all lamps and horns will be 
tucked away snugly, out of the 
breeze. 

Somebody should perfect the 
vanishing door handle so that 
these old-fashioned lumps will no 
longer stick out from the smooth 
sides of the modern speedsters. 


We note a greater appreciation 
and use of finer fabrics and a 
complete absence of hard angles 
within the cars. Everywhere are 
softly rounded contours and lux- 
urious upholstery. 

It is becoming easier to read 
the instruments on their panels 
and there seems to have been 
much thought given to beauty 
and utility in the entire interior. 

All together, it has been a great 
show and we are going to have 
more color, more speed, and lots 
of long comfortable trips in the 
new bus this year. 


21 Are Elected 
To Dodge Plant 
Employe Board 


Detroit, Feb. 15. Twenty-one 
newly elected representatives of 
employes of the Dodge Bros. Corp. 
main plant were installed yester- 
day by Dr. Leo Wolman. These 
members for the official collective 
bargaining agency became the 
sixth such agency to be estab- 
lished under order of President 
Roosevelt. 

At the same time, 30 members 
of the seventh agency were elected 
at the Chevrolet gear and axle 
plant. 

Today a vote will be conducted 
at the plant of the Hudson Motor 
Car Co., under the direction of 
Prof. Francis E. Ross. 

Arrangements have been made 
by Dr. Wolman to extend to elec- 
tion arrangements to all plants 
affiliated with the Automobile 
Manufacturers’ Assn. 

Collective bargaining agencies 
are already operating at Cadillac 
Motor Car Co., Chevrolet forge, 
spring, and bumper plant, Dodge 
forge, truck, and amplex di- 
visions, Highland Park Chrysler, 
Plymouth Motor Car Co., and the 
main Dodge plant. 


Automotive 
On the Air 


MONDAY, FEB. 
SUN OIL (NBC, 
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6:45 P.M. Blue), 
Thomas 
PHILCO (Columbia), Boake Carter. 
STUDEBAKER (NBC, Red), Stude 
baker Champions; Richard Himber’s orches 
tra; Joey Nash, tenor. 

8:30 P.M.--FIRESTONE (NBC, 
Crooks, tenor; mixed chorus; 
symphonic string orchestra. 
HUDSON (Columbia), Kate 
Star Revue; Jack Miller’s orchestra; 
Ambassadors and guest talent. 

9:00 P.M..-SINCLAIR (NBC, Blue), 
Show; Gene Arnold, interlocutor 

11:30 P.M.-IIUDSON (Columbia), Kate Smith's 
New-Star Revue; Jack Miller’s orchestra; 
Three Ambassadors and guest talent. 


Lowell 


Red), Richard 
William Daly's 


Smith's New 
Three 


Minstrel 


19 
Blue) 


TUESDAY, 
SUN OIL 


FEB. 
6:45 P.M. (NBC, 

Thomas 
7:45 P.M. 


Lowell 


PHILCO (Columbia), Boake Carter 

8:30 P.M.—PACKARD (NBC, Blue), Lawrence 
Tibbett; Wilfred Velletier’s orchestra: John 
B. Kennedy 

9:30 P.M.—CITEVROLET (Columbia), 
Jones’ orchestra; Frank Tauther, tenor 
TEXAS (NBC, Red), Ed Wynn. the 
Chief, and Graham McNamee and 
Duchin’s music 


Isham 


Fire 
Eddie 


WEDNESDAY, FEB. 20 

RADIO CITY MATINEE 
Blue), Paul Whiteman’s orchestra; 
Jepson, soprano: Ramona, the 
John Hauser, tenor; John B 

645 P.M.--SUN OIL (NRC, 
Thomas 


7:45 P.M. 


2:00 P.M. (NBC, 
Helen 

King’s Men, 
Kennedy 
Bine), Lowell 


PHILCO (Columbia), Boake Carter, 
THURSDAY, FEB. 21 
6:45 P.M.--SUN OIL (NBC, Blue), 


Thomas 


Lowell 


P.M.—PIHILCO (Columbia) 
P.M.—FORD (Columbia), 
*onnsylvanians 


Boake Carter, 


7:45 
9:30 Fred Waring’s 
I 


FRIDAY, FEB. 22 
6:45 P.M.--SUN OIL (NBC, 
Thomas 
7:45 P.M.—PHILCO (Columbia), 
8:00 P.M.—CITIES SERVICE (NBC, Blue), 
Jessica Dragonette, soprano; Cities Service 
iuartet; Frank Banta and Milton Retten- 
berg: Rosario Bourdon’s orchestra 
10:30 P.M.—STANDARD OIL OF N. J 
lumbia) The O'Flynn, © original 
operetta 


Blue), Lowell 


Boake Carter, 


(Co- 
radio 


SATURDAY, FEB. 23 

6:30 P.M. SHELL EASTERN 
Eddie Doolev—Sports Review 

7:00 P.M. — SOCONY VACUUM 
Soconyland Sketches. 

9:00 P.M.—-RCA RADIOTRON (NBC, Blue), 
Radio City Party; Frank Black's orchestra; 
John B. Kennedy. 

9:30 P.M.—STUDEBAKER 
ard Himber’s Champions 

11:00 P.M.—STUDEBAKER (Columbia). 
ard Himber’s Champions, 


(Columbia), 


(Columbia), 


(Columbia), Riech- 


Rich- 


SUNDAY, FEB. 24 
SPARKS-WITHINGTON (NBC, 
Jolly Couburn and his Sparton Tri- 
Harold Van Emburgh, tenor; mixed 


4:00 P.M. 
Blue), 
olians; 
choir. 

6:30 P.M.—ACME 
McConnell. 

7:30 P.M.—GULF (Columbia), 
with Charles Winninger. 

8:00 P.M.—GENERAL MOTORS (NBC, Blue), 
General Motors Symphony Concert, Henry 
Hadley, conductor; Arthur Schnabel, pianist; 
guest artists. 

9:00 P.M.—FORD (Columbia), 
Hour. 

10:00 P.M.—PONTIAC (NBC, 
Program, Jane Froman; 
Frank Black's orchestra. 


(Columbia), Smilin’ Ed 


Gulf Headliners 


Sunday Evening 


Red), Pontiac 
Modern Choir; 


Inspecting New Safety Tube 


The upper illustration shows P. W. 
Litchfield, president of Goodyear 
Tire & Rubber Co., and J. Lee, 
Goodyear engineer, looking at the 
knife-like apparatus that manu- 
factured blowouts in the new 
Goodyear Safety Tube. The tests 
were made at Floyd Bennett Field, 


Brooklyn. The lower illustration 
shows the tire after the intended 
blowout occurred. Although the 
spike ripped through the casing 
and tube of the tire, it failed to 
penetrate the new life-guard inner 
tube. Blowouts were produced 
at 50 miles per hour. 


Bodiaid Dhessaail Danger 


With New Safety Tube 


New York, Feb. 15.—The Good- | 


year Tire & Rubber Co. has intro- 
duced a new safety tube claimed 
to eliminate serious accidents 
that follow a blowout at high 
speed. 

Developed after several years 
of research and experiment by 
engineers of Goodyear Tire & 
Rubber Co., the tube is of rad- 
ically different construction than 
anything previously attempted. It 
consists of a “double tube,” one 
inside the other and joined to- 
gether at the base, with a single 
vent hole connecting the two air 
chambers. 

The outside tube is similar in 
function andappearancetoa 
regular tube and fits against the 
inside of the casing, while the 
inside tube or “lung,” built of 
two plies of fabric, floats free 
without chafing. Inflation is 
conducted in the usual manner, 


the vent hole permitting air to 
pass from the inner chamber to 
the outer chamber so that in 
ordinary service the inner car- 
cass is under no strain, but simply 
floats free inside the tube. 

When a blowout occurs the air 
escapes from the outside cham- 
ber immediately but can escape 
from the inner chamber only 
through the single small vent 
hole. Thus only a portion of the 
air is lost in the blowout and the 
tire drops down slightly to ride 
on the inner fabric carcass, which 
loses its air very slowly. This 
permits the car to continue under 
control, giving the driver time 
to pull off the road and stop with- 
out endangering himself, his car, 
or the lives of other motorists. 
In effect, the new tube converts 
a sudden blowout into a slow 
leak. 
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General Quiet in All Stocks Retards Motor Shares 








































Street Looks to 
Car Industry to 
Continue Gains 


By C. J. ALEXANDER 

New York, Feb. 15.— Although 
the volume of trading on the New 
York stock exchange this week 
continued to be light, the shares 
of automobile companies were 
sufficiently in demand to regain a 
good part of their losses of the 
two weeks immediately preceding. 
The undertone was good but there 
was no widespread buying in this 
group. 

Wall Street is watching the 
automobile situation with interest, 
although the spectacle of this in- 
dustry setting the pace in recov- 
ery has become almost routine. 
As far as the stock market is con- 
cerned, however, a waiting policy 
is being pursued, with the motors 
still apparently anxious to go 
ahead but unable to make head- 
way in the face of the general 
quietude. 

Clark Equipment declared a 
dividend of 20 cents a share on 
its common stock and $1.75 on its 
preferred, both payable Mar. 15 
to stockholders of record Feb. 28. 

Ainsworth Mfg. Co. declared a 
special dividend of 75 cents a 
share on its capital stock, payable 
Mar. 4 to stock of record Feb. 21. 


tendency for most industries as 
a result of wage increases and 
the higher cost of materials. 

Dividend payments. probably 
will be held down until earnings 
begin to show a more favorable 
expansion. The consensus in 
financial quarters is that pres- 
ent dividend rates will be main- 
tained in most instances but that 
the payment of extras may be 
curbed. 


Watch Studebaker 


One of the situations that is 
attracting much attention in Wall 
Street is the progress of Stude- 
baker now that its plan of re-or- 
ganization has been approved by 
the courts. It is recognized that 
Studebaker’s courageous step in 
spending large sums of money to 
keep the Studebaker name before 
the public while the company was 
in receivership may have an im- 
portant influence in the re-or- 
ganization of many other indus- 
trial concerns. 


Commercial Credit Co. 


Reports ’34 Operations 


Baltimore, Md., Feb. 15.—The 
23rd annual report of the Com- 
mercial Credit Co., including its 
subsidiaries for the year ending 
Dec. 31, 1934, shows net income 
applicable for dividends on com- 
mon stock of $3,929,983.80, or $4.11 
per share, compared to $1.52 per 
share in 1933. 

On Dec. 31, 1934, the company 
had 1,827 employes, and with its 
subsidiaries, was operating 
through 141 local offices through- 
out U. S. and Canada. 


Weekly Price Averages 
The Automotive Daily News 
stock price averages showed the 
following changes in the week 
ended Feb. 13 from the preceding 


period: Hearings Are Begun 


Last This + 
Week Week Change In Tax Refund Suit 
BE DEGOGED c cccscccccece 21.06 22.22 -+-1.16 . a 
10 Car-truck companies. 21.61 22.85 1.24 Findlay, O., Feb. 15. Hearings 
10 Parts-accessories .... 20.50 21.48 o.og|have been started in Federal 
4 Tire-rubber ......... 15.25 16.07 -+-0.82 Court in Toledo in a suit in which 


the Ohio Oil Co. is seeking to 
obtain a refund of excess taxes 
paid to the Federal Government. 


The suit, which is of a highly 
technical nature, involves a defi- 
nitely undetermined amount of 
money which is estimated to be 
between $1,000,000 and $1,200,000. 
The excess taxes are claimed to 
have been paid in several years 
but principal claim is for 1917. 


Buying of General Motors and 
Chrysler, although on a _ small 
scale, was the chief influence in 
sending the car and truck com- 
pany price average up more than 
a point. This was the best gain 
since last November, although it 
failed to offset in full the losses 
of the two preceding weeks. 


The performance of the parts 
and accessory group was the 
best since the final week in 1933 
but the gain also failed to regain 
the ground lost in recent declines. 
The tire and rubber stocks made 
the best gains last November but 
the upturn followed four consecu- 
tive weeks of downward 
tendency. 


Vogt Mfg. Declares 


Both the common and preferred 
stocks of the American Chain Co. 


High 
1934-5 


Low 


1934.5 vous 





3 / : 
have been strong recently, reflect- = 10% = i eaters 
ing heavier demand for automo- sear 7 aoe ee 
bile chains due to the heavy saan 2 Aneta o » Sl oh edged 
snows in some parts of the coun- 4 ee eee renee 
: 57% 16%. Auburn Auto (2) ........ 
try. These stocks jumped several 37 3, Bendix Aviati 
oints in a single day 237% 93, ndix Aviation ......... 
P . 68%, 44% Bohn A. & B............ 
Vogt Mfg. Co. declared this]|] 31% 16% Borg-Warner ..........-. 
week a dividend of 25 cents af] 29 12 No Sen ew a eahe ns 
share, the regular quarterly pay- 73/4 3 Budd Mfg. Co., E. G..... 
ment, on its common stock, pay- 5S¥%, 2 Budd Wheel Co. ........ 
able Mar. 1 to stockholders of|] 60% Sd. PE. cc caancken seiko 
record Feb. 15. 28/2 10 Collins & Aikman ....... 
Automotive Gear Works de-|| 492 18% Commercial Credit... -. .. 
clared 41% cents on the $1.65 62% 35% Commercial Inv. T. (2)... 
: 2% 4, Continental Motors ...... 
convertible preferred, the regular 51/, 2 Curtiss-Wright .......... 
quarterly, payable Mar. 1 to hold-|] 121/, 514, Curtiss-Wright A ........ 
ers of record Feb. 20. 103% 90 du Pont de Nemours............ 
Timken - Detroit Axle Co. de-|| 22/2 12% Sons, 5) eeerasbcens 
clared the regular quarterly of|| 31% 15 Electric Auto-Lite ........ 
: 52 34 Electric Storage Battery ... 
$1.75 a share on its 7 per cent 271, > ame .......... 
preferred, payable Mar. 1 to 85/, 2% Federal Motor ..........- 
stockholders of record on Feb. 20. 254 131% Firestone T. & R......... 
: ; 4% ee Le. eee 
Earnings Show Gains 251% 167%, General Elec. Spec. (60c). 
Earnings reports of automotive || 42. 24% General Motors ......-.-- 
companies for 1934 are being is-|| 28% 15% Se 00+: seesenreonees 
sued. For the most part they|| 18, 8 Goodrich, B. F. ..--..++- 
: 41% 18, Goodyear T. & R......... 
show increases over the results 4V, Stk MIA fed scsccsaes 
for the preceding year, although 875 25 Houdaille-Hershey B ..... 
in most instances the gains in|] 363, 11 Houdaille-Hershey A ..... 
net income fall short of the in-|]} 2414 6% Hudson Motor .......... 
crease in dollar volume of sales. 7%, 1% Hupp Motor .........--- 
This tendency reflects the fact 467% 23, Inter. Harvester .......-- 
that operating costs advanced on * ot rg teteeeees 
: ly . “eee 
faster oe The seams of 14, > nna ie ...... 
business will have to expand con-|| 4,7, 221, Libbey-Owens-Ford Glass . . 


siderably more before profits 
.cach up. This is the general 
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well in the lead. 
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Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Feb. 15, 3:25 P.M.—Leaders among the motor 

stocks were fractionally higher today, but trading was 
Nash shares closed above the Feb. 8 level. 
holdings were especially strong, for the most part being 
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1934 Wholesale F inancing 
Dwarfs Total for 1933 


Washington, Feb. 15.—A 
tremendous increase in the 
volume of motor car financing 
during 1934 as compared with 
1933 is revealed in statistics sup- 
plied to the Bureau of the Census, 
U. S. Department of Commerce, 
by 282 identical reporting organ- 
izations. 

Wholesale financing for 1934 
totaled $890,238,563 against $479,- 
984,028 in 1933, while the volume 
of wholesale financing in Decem- 
ber of 1934 was $36,530,495 com- 
pared with $16,572,250 in Decem- 
ber of the previous year. 

Retail financing aggregated 
$853,431,268 in 1934, which figure 
is to be placed against the $596,- 
453,758 volume of 1933. At retail 
the comparative figures for De- 


cember, 1934 and 1933 are $43,- 
789,120 and $33,124,069, respec- 
tively. 

New car retail financing 


amounted to $559,167,458 last year 
against $375,712,921 in the previ- 
ous year, while used car financing 
reached a total of $277,723,191 in 
1934 compared with $208,359,170. 
The same comparison, in the un- 
classified group, is $16,540,619 and 
$12,381,667. Used car financing 
in December, 1934 was $18,016,- 
476 against $14,532,165 during the 
final month of 1933. 

Significant also are the statis- 
tics revealing the number of units 


AUTOMOTIVE STOCK QUOTATIONS 


AT THE CLOSE OF MARKETS, FRIDAY, FEBRUARY 15, 1935 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 
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involved in these financing opera- 
tions, when during 1934 the total 
mounted to 2,383,587 against 
1,711,130 in the previous 12-month 
period. The number of new cars 
financed at retail totaled 1,014,664 
in 1934 compared with 728,571 in 
the previous year. 


Thus, the financing operations, 
as indicated by the statistics pro- 
vided by 282 identical organiza- 
tions, reveal graphically the re- 
markable gains made last year 
by the automotive industry when 
compared with 1933. 





Continental Gets Order 


For 500 Truck Motors 


Muskegon, Mich., Feb. 15.—Con- 
tinental Motors Co. has received 
an order for 500 truck motors to 
be manufactured here during the 
next 90 days, according to an an- 
nouncement made by W. Craig 
Keith, secretary of the company. 

The Continental plant here is 
now employing 1,000 persons, the 
largest payroll since 1929. The 
clutch department is operating on 
three eight-hour shifts daily. The 
aircraft division in Detroit is also 
operating at capacity, with gov- 
ernment orders for military tank 
motors and other airplane engine 
business. 
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Williams Says 
Franklin Plan 


Is to Continue 


Syracuse, N. Y., Feb. 15.— 
Declaring that “we are going to 
do this job,” John E. Williams, 
president of Franklin Motors, 
Inc., characterized as “silly” the 
rumor, circulated in Syracuse, 
that the new company, which 
bought the assets of the H. H. 
Franklin Mfg. Co. in bankruptcy 
proceedings, might not go ahead 
with its announced plan to pro- 
duce a new Franklin car. 

However, Williams stated that 
until the completion of additional 
financing, no definite date for 
starting any sort of production 
activities could be determined. 

The old Franklin dealer or- 
ganization is fairly well intact, 
Williams explained. The Frank- 
lin Automobile Co., sales organi- 
zation of the H. H. Franklin 
Mfg. Co., did not go into bank- 
ruptcy, and today is a “going” 
concern in that its contract rela- 
tions with distributors and deal- 
ers is maintained. 

New officers of the Franklin 
Automobile Co. have just been 
elected, as follows: President, J. 
E. Williams; Vice-President, 


George W. Ritter, Toledo, O.; 
Secretary and Treasurer, G. A. 
Cuddy. 


Peed Reports 
Brisk Jump in 
De Soto Sales 


Detroit, . Te! i5..Brisk mid- 
wi ess for De Soto 
dea reported today by 
a < ice-president of the 
De . tor Corp. who said 
De Sc ! already are as high 
as durin, » peak buying season 
last year. 


“De Soto dealers delivered 1,643 
new Airstream and Airflow cars 
at retail during the six-week 
period ending Feb. 9,” he _ said. 
“This was 416.7 per cent above 
the De Soto sales record for the 
same period a year ago. 

“Combined sales of De Soto and 
Plymouth cars by De Soto deal- 
ers for the period were 12,262 
units, an increase of 161.2 per 
cent over the 4,694 cars delivered 
at retail in the six-week period 
of 1934.” 

De Soto announced a price re- 
duction of $180 on all Airflow 
models Feb. 7. Peed said Airflow 
sales have increased materially 
since the reductions became effec- 
tive. 


Pontiac Sales 
Continue Rise 


To New Records 


Pontiac, Mich., Feb. 15.— Pon- 
tiac Motor Co. dealers throughout 
the United States registered 3,073 
new cars during the first ten days 
of February compared with 1,423 
for the same period in January, 
and 1,658 the first 10 days of 
February, 1934, according to A. W. 
L. Gilpin, vice-president and gen- 
eral sales manager. 

With two 800 car days, which 
will make this the biggest week 
of the year, to date, and with pro- 
duction and sales records contin- 
uing to fall on every hand, Pon- 
tiac is well on its way to a 15,000 
car production month for Febru- 
ary, says Gilpin. Lincoln’s birth- 
day was the big day of the week 
when 831 cars were shipped from 
the factory. 

“Complete returns from 11 
states in January show that Pon- 
tiac registrations were 177.7 per 
cent ahead of January, 1934. 

Registrations for January, from 
16 large cities, show that Pontiac 
delivered three and three-fourths 
times as many cars as in January 
a@ year ago.” 





Make money 
where the market 


is increasing and 
the competition 


is less 


Everybody knew it when times got worse. 


Today, your opportunity lies in knowing 


is not only coming—it is here. A year 
ago Auburn's New Super-Charged 


Speedster would have been a flop. To- 


AUBURN AUTOMOBILE 
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day it is a tremendous success. Selling 
the right cars at the right time is the way 
to make money. The Auburn franchise 
has other advantages—Let us explain. 

Auburn knows a factory is supported 


by dealers who make money. 


-OMPANY, AUBURN, INDIANA 


ANLBNURN 


POWERED BY LYCOMING 





